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We must tell the great sustainable story of print, 
paper and paper packaging.

Never has there been such widespread attention 
of the environmental credentials of the products 
and materials we use. A seismic shift is happening 
in both public and business attitudes towards 
sustainability. More people than ever appreciate 
that paper can be an environmentally sound 
choice for reading materials, communications, and 
packaging solutions. But, there is still a significant 
under-estimation of just how sustainable paper 
and paper-based packaging is.

It’s making our work at Two Sides more important 
than ever. Especially when we speak to consumers, 
via our Love Paper campaign.

We are reaching millions of consumers each 
month, and our website traffic is continually 
improving, as well as newsletter sign ups. We are 
connecting with more consumers than ever to 
promote the sustainable attributes of print, paper 
and paper packaging.

But we also need your help, as stakeholders of 
Two Sides, to amplify the sustainable story of the 
products we produce.

Together, we can ensure that print, paper, and 
paper-based packaging remains an essential 
communication medium in today’s digital world 
and the preferred and sustainable way to pack 
and protect.

New Members Joined Two Sides7

Website Page Views60,000

Greenwash Successes 19

Love Paper Ads Placed78
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Stop Misleading 
Anti-Print Messages!
Between July and September this year, our Anti-Greenwash 
campaign successfully influenced 19 companies to change 
their marketing communications, removing misleading 
messages relating to print and paper. Messages such as 
“Go online and save trees”, which imply that going digital 
has benefits for the environment, are extremely damaging 
to our industry. We work hard to ensure brands understand 
the environmental credentials of print, paper and paper 
packaging.

One of our biggest successes this quarter was with E.ON 
energy. After engagement via letter, they quickly changed 
the messaging on their website and app.

Find out more about our Anti-Greenwash campaign 
at: www.twosides.info/anti-greenwash/

Get Involved
As a member, get involved and use the Love Paper 
logo in your own communications to help spread 
this vital message. The logo can also be used by 
brands, your customers and you on paper-based 
communications and packaging to explain their 
sustainable and attractive attributes. Join the 
likes of Oliver Bonas, Papier, Fat Face and Argos/
Sainsburys! 

Contact us today to find out more and start using 
the Love Paper mark.

Tel: 01327 262920 
Email: info@lovepaper.org

15,000
WEBSITE
VISITORS

2,500
SOCIAL MEDIA 
FOLLOWERS

1,000
NEWSLETTER 
SUBSCRIBERS

Campaign Reach
The awareness of the Love Paper campaign is growing. 
We are continually seeing more visitors to our website 
(lovepaper.org). This year, we have had 15,000 visitors and 
30,000 page views.

Year To Date Results:

Love Paper

Anti-Greenwash

400
ADVERTS
PLACED

To find out more about the Love Paper campaign, visit www.lovepaper.org

®

Before

After

http://www.twosides.info/anti-greenwash/
mailto:info%40lovepaper.org?subject=
http://www.lovepaper.org
http://www.lovepaper.org


Communications

Expanding Our Reach

Spreading The Sustainable 
Story Of Print, Paper And 
Paper Packaging
Between July and September, we continued to share the 
Two Sides and Love Paper message even further, as we 
grew our website traffic for another consecutive quarter. 
Our website users and page views have doubled in 2 years 
since September 2018. 

To find out more visit: bit.ly/two-sides-latin-america

80,000
PEOPLE REACHED 

ON SOCIAL 
MEDIA

5,500
SOCIAL MEDIA 
FOLLOWERS

28
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CONTENT ADDED 
TO THE 
WEBSITE

7
NEW MEMBERS

12
NEWSLETTERS 

SENT

19
GREENWASH 
SUCCESSES

Two Sides Expands 
Reach Across Central 
and South America!
Two Sides, active in Brazil for many years, has now 
expanded activities across 19 countries in Hispanic Latin 
America with the support of the industry, specifically the 
“Confederación Latioamericana de la Industria Gráfica”.

Martyn Eustace, Chairman of Two Sides, said “The 
expansion of the Two Sides campaign throughout Latin 
America is important. We now have coverage in over 30 
countries around the world, and we will continue to widely 
communicate the significant investments the industry 
makes to minimise and reduce the environmental impact 
of its activities. Print and paper remain a versatile, attractive 
and powerful means of communication.” 

Two Sides
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Love Paper

UK Two Sides and Love Paper Website Traffic
July - September

Two Sides Q3 Results:

http://bit.ly/two-sides-latin-america


New Resources

As a member of Two Sides, you get access to a range 
of personalised resources which you can use in your 
own communications. All member resources are 
being updated with a fresh look and feel and, most 
importantly, up to date information. The new fact 
sheets will be available on your members portal by 
the end of November. The Fact Sheets available are:

1. Renewable Energy and Carbon Footprint 

2. Paper Production and Sustainable Forests 

3. Paper Recovery and Recycling 

4. Paper’s Water Footprint 

5. Paper Bags, The Natural Choice 

6. What’s More Hygienic: Electronic Hand Dryers or 
Paper Towels? 

About Two Sides
Founded in 2008, Two Sides is a not-for-profit, global 
initiative promoting the unique sustainable and attractive 
attributes of print, paper and paper packaging.

The Two Sides campaign is a collaboration of companies 
from sectors including forestry, pulp and paper 
manufacturing, inks, pre-press, press, finishing, publishing, 
printing, envelopes and postal operators.

Two Sides operates throughout Europe, North America, 
South America, South Africa, Australia and New Zealand. Write to us: Two Sides, iCon Centre, Eastern Way, Daventry, NN11 0QB

www.twosides.info

+44 (0)1327 262920

enquiries@twosides.info

www.twosides.info

/company/TwoSidesUK

@TwoSidesUK

@TwoSidesUK

® +44 (0)1327 262920

hello@lovepaper.org

www.lovepaper.org

@LovePaper_UK

@LovePaperUK

@LovePaperUK

New Members
A very warm welcome to our newset members:

+44 (0)1327 262920 @TwoSidesUK

www.twosides.info @TwoSidesUK

enquiries@twosides.info /company/TwoSidesUK

Paper’s Water 
Footprint

The Facts
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The European pulp and paper industry is aware of the importance of efficient and sustainable use of natural resources; 
including water. Most paper production takes place in locations with low water stress and, while large volumes of water are 
used, more than 90% of this is returned to the environment after extensive treatment.

Water is essential for society and the paper industry.

Water is essential for everyday life, yet 17 countries, home to 
one-quarter of the world’s population, face “extremely high” 
levels of baseline water stress, where irrigated agriculture, 
industries and municipalities withdraw more than 80% of their 
available supply on average every year.1

Water stress occurs when the demand for water exceeds the 
available amount during a certain period or when poor quality 
restricts its use. It occurs in areas with low rainfall and high 
population density or in areas where agricultural or industrial 
activities are intense. 

Economic activities in Europe use on average around 243 000 
cubic hectometres of water annually according to the EEA’s 
water exploitation index. All economic sectors use water, but 
agriculture accounts for the largest use: around 40% of the 
total water used per year in Europe. Energy production also 
uses a lot of water, accounting for around 28% of annual 
water use. The water is predominantly used for cooling in 
nuclear and fossil fuel-based power plants.2

The pulp and paper industry depends on water in three 
crucial areas.

• Firstly, there is rainwater that is essential for trees to grow, 
and, through photosynthesis, transform carbon dioxide 
to oxygen and cellulose; the latter provides the industry’s 
primary raw material - wood fibre.

• Secondly, there is water that is used to make pulp and 
paper.

• Finally, there is the suitably treated effluent.

In the terminology of water footprint assessments, these three 
uses are sometimes referred to as ‘green water’, ‘blue water’ 
and ‘grey water’ respectively.

Forests need water but are essential for providing it too.

Rainwater is essential for forests and tree plantations to grow. 
Water security depends on forests. Forests help regulate the 
water cycle, sustain water supply and maintain water quality. 
Forested watersheds supply approximately 75% of accessible 
freshwater and provide water to 90% of the world’s 100 largest 
cities.3

Of course, forests will interact with the water cycle whether or 
not any of the wood is used for paper making. But there are 
sometimes concerns about the water uptake of trees when 
they are grown specifically to provide a crop of wood.4

The area of forest designated primarily for soil and water 
protection is increasing. In Europe, an estimated 171 million ha 
of forest is designated primarily for the protection of soil and 
water, an increase of 95 million ha since 1990.5

Paper making is dependent on water yet relatively little is 
consumed.

Process water is essential for making pulp and paper because 
it allows the cellulose fibres to be refined, mixed, transported 
and ultimately bonded to form the sheet of paper. It is also 
vital in the form of steam for electricity generation and drying 
of the newly formed paper and cooling.

“
”

        Forests contribute to landscape resilience 
and can reduce the risks of natural disasters 
that can disrupt the source and supply of 
freshwater.
FAO, 2019

Membership
We’ve welcomed 7 new members on board this quarter 
including 4 new partners! This includes BIC (Book Industry 
Communication), whose members include the 5 largest 
UK publishers; Harper Collins, Penguin, Random House, 
Hachette and Pearsons. 

Partner Members

• Book Industry 

Communications (BIC) 

• Edit

• PEFC UK Ltd

• Techniclean T/A Blake & 

White

Find out more at www.twosides.info/join-us

Commercial Members

• Eight Days a Week Print 

Solutions 

• Mochua Print and Design 

• Passion for Print Ltd

+44 (0)1327 262920 @TwoSidesUK

www.twosides.info @TwoSidesUK

enquiries@twosides.info /company/TwoSidesUK

Paper Production and 
Sustainable Forests

The Facts

The pulp and paper industry depends on, and promotes, sustainable forest management to provide a reliable supply of wood 
fibre, the key raw material for its products. Well-managed forests bring multiple benefits for society, such as livelihoods, 
ecosystem services and biodiversity. European forests, from where the region’s paper mills source over 90% of their wood 
fibre, have been growing by an area equivalent to 1,500 football pitches every day. Over 60% of this area is certified to FSC® 
or PEFC™ standards, thanks in part to the support of the print and paper industry.

In Europe, wood comes from sustainably managed forests 
where the cycle of planting, growing and logging is carefully 
controlled.

Cellulose fibre is the primary raw material for paper making. 
Of the fibre used by the European pulp and paper industry, 
45% comes from virgin wood fibre and 55% from paper for 
recycling.1

In principle, cellulose fibre can be obtained from almost any 
plant and some non-wood fibre is used in the industry, such as 
agricultural residues. However, wood is the dominant source 
because of its renewable and recyclable nature, technical 
properties, relatively low cost, and year-round availability.

Commercial interest in maintaining wood supply does 
promote good forest stewardship. Production forests can 
provide buffers for protected areas and help to protect 
vulnerable forests from illegal logging, encroachment or 
conversion to farmland. 

Well-managed forests bring multiple benefits for society.

Forests directly affect the livelihoods of 20% of the global 
population and can also have recreational and cultural 
importance. They provide wood products and renewable 
energy, natural carbon capture and storage, and other 
ecosystem services such as controlling floods and droughts, 
reducing erosion risks and protecting watersheds that are a 
source of our water.2

The vast majority of terrestrial biodiversity is found in the 
world’s forests. Together, they contain more than 60 000 
different tree species and provide habitats for 80 percent of 
amphibian species, 75 percent of bird species and 68 percent 
of mammal species. About 60 percent of all vascular plants 
are found in tropical forests.3

These multitudinous societal and ecological demands and 
expectations put new pressures on forest resources. This 
requires forest managers and owners to search for trade-offs 
between maintaining wood production and the provision of 
other ecosystem services, such as those promoting human 
health and well-being. 

On the other hand, these might bring new opportunities to 
the forest sector, enabling diversification and the creation of 
new green jobs, types of services, value chains and profitable 
investments that enhance the competitiveness of the forest 
sector in the coming decades.4

European Forests have been growing by over 1,500 football 
pitches every day.

Between 2005 and 2020, European forests grew by 58,390km2 
– that is an area larger than Switzerland and equivalent to 
1,500 football pitches of forest growth every day.5

This has been due to afforestation (for example, planting and 
seeding of trees on land that was not previously forested) and 
through the natural expansion of forests on areas such as 
abandoned land.6

Forests cover approximately 202,150 million hectares in 
Europe (excluding the Russian Federation). An additional 
area of 25 million hectares is classified as ‘other wooded 
lands’. The Nordic countries have the largest share of forests; 
while the smallest is within the states of Benelux and some 
Mediterranean countries.5

Find out more: www.twosides.info/fact-sheets

http://www.twosides.info/fact-sheets

