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Welcome to our first quarterly Campaign Update, 
our new report to inform our valued members 
and wider stakeholders of the key successes from 
across the Two Sides and Love Paper campaigns. 

2019 was a fantastic year for Two Sides UK, with a 
record number of Anti-Greenwash successes, the 
new Love Paper campaign launched and dozens of 
new members joined. 

The momentum continued into Q1 of 2020. By the 
end of March, the world began to look like a very 
different place. Whilst our team, like so many others 
in the industry, began to adjust to working from 
home, our efforts to deliver the campaigns and 
support our members remained resolute.

Despite the challenges, the first quarter of 2020 
shaped up to be one of our most successful to 
date, with both the Anti-Greenwash and Love Paper 
campaigns performing strongly.  

The Two Sides website also experienced its 7th 
consecutive quarter of website traffic growth. 

We were also extremely pleased to welcome 13 new 
members to Two Sides in Q1, raising our total UK 
membership to over 200 companies. 

For all of us, the second quarter of this year will 
be challenging. Two Sides, with the support of our 
members, remains committed to promoting the 
great sustainable story of print, paper and paper-
based packaging. 
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Relaunch
The Love Paper campaign underwent an extensive 
transformation for its relaunch in late 2019. 

The new campaign features its own identity, logo, 
newly-designed print ads, dedicated social channels 
and an inspirational and informative consumer-focussed 
website: www.lovepaper.org

In Q1 of 2020, Two Sides continued to build awareness of 
the new campaign amongst publishers, members and 
industry stakeholders. 

Love Paper

Campaign Reach
177 Love Paper ads featured across 43 publications in Q1 
including Daily Mail, Metro, Evening Standard, Guardian, 
The Economist, and dozens of popular consumer and 
B2B magazines (Source: Nielsen).

Thanks to the continued support of publishers, the Love 
Paper ads reached at least 10 million readers in the first 
quarter of 2020 (Source: PAMCo/ Newsworks). 
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Brands Love Paper
FatFace, the British clothing and accessory retailer, joined 
over a dozen brands using the new and highly impactful 
Love Paper logo on their printed marketing media.

The Love Paper logo, a registered trademark of Two 
Sides, demonstrates a company’s dedication to paper,  
its qualities and their commitment to sustainability. 

Two Sides aims to get the mark on as many paper and 
card products as possible, spreading the positive word of 
paper to new and wider audiences.

The logo is free to use by  
Two Sides members. Members can 
use the logo and supporting Love 
Paper assets (graphics, fact sheets, 
videos and more) with clients to 
add to their own value proposition.

To learn more about supporting the ads or using the logo, visit www.lovepaper.org/support or contact us
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Active Cases
Two Sides continues to engage over 20 organisations 
using unsubstantiated claims about paper. 

These companies will soon be referred to the ASA, 
Trading Standards, or other relevant body, and publicised 
via a Two Sides press release. 

• ASOS

• Booking.com

• British Gas

• BT

• Docusign

• Trainline

Since the Anti-Greenwash campaign started in 
2010, over 120 of the UK’s largest corporations and 
organisations have removed or changed misleading 
environmental claims about print and paper. 

In the first quarter of 2020, Two Sides engaged 8 
organisations found to be using unsubstantiated 
claims.  

We are pleased to report that 7 of these 
organisations, including Natwest, RAC, and Who 
Gives a Crap (toilet paper), have already removed 
or changed messages following productive 
conversations with Two Sides. 

Traffic Growth
The Two Sides UK website has experienced continuous 
growth in traffic every quarter since Q1 2019. This has 
been due to an increase in engaging content, more 
frequent communications (across all channels) and SEO.

Greenwash

Send any instances to greenwash@twosides.info
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Two Sides is a not-for-profit 
and relies exclusively on 
membership income to 
continue to deliver and 
grow the campaigns.

A record number of 
members joined in 2019, 
a trend that continued 
in Q1 2020 with 13 new 
members joining  
Two Sides. 

Membership New Members
A very warm welcome to our newest members:

Commercial Members

• A Local Printer

• Advantage Digital Print

• Barrett Print for Schools

• Curtis Packaging 

• Econoprint (UK) 

• GH Cityprint

• Kingsbury Press

• Papier

• Push

• The Private Postman

• Tico Mail Works

Partner Members

• Central Mailing Services

Representative Body

• The European Carton 

Makers Association 

(ECMA)

Find out more at www.twosides.info/join-us

Member Benefits
• Facts, primary research and information on the 

sustainability and attractiveness of print.
• Personalisation of the popular Myths and Facts 

booklet, infographics, videos, social media graphics 
and posters.

• License to use the new Love Paper logo on your own 
communications as well as with clients.

• Inspiring pro-print magazine published 3 times per 
year for you and your customers.

• Expert advice available to help you with customer 
questions or communications.

www.twosides.info

Print and Paper
have a great

environmental 
story to tell

Print & Paper
Myths & Facts

Paper Packaging 
The Natural Choice
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“Central Mailing Services are delighted to partner with Two Sides. With the increased focus on the direct mail market as 
a whole to be as sustainable as possible and Central Mailing Services now offering paper wrapping, joining forces made 

perfect sense. We are looking forward to working closely with Two sides as they continue to do such fantastic work.”

Richard Morrow , Director, Central Mailing Services (New Partner member)

About Two Sides
Founded in 2008, Two Sides is a not-for-profit, global 
initiative promoting the unique sustainable and attractive 
attributes of print, paper and paper packaging.

The Two Sides campaign is a collaboration of 
companies from sectors including forestry, pulp and 
paper manufacturing, inks, pre-press, press, finishing, 
publishing, printing, envelopes and postal operators.

Two Sides operates throughout Europe, North America, 
South America, South Africa, Australia and New Zealand. Write to us: Two Sides, iCon Centre, Eastern Way, Daventry, NN11 0QB
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+44 (0)1327 262920

enquiries@twosides.info

www.twosides.info

/company/TwoSidesUK

@TwoSidesUK

@TwoSidesUK

+44 (0)1327 262920

hello@lovepaper.org

www.lovepaper.org

@LovePaperCampaign

@LovePaperUK

@LovePaperUK

212
TOTAL  

MEMBERS OF 
TWO SIDES UK


