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The Power of Print seminar is an annual event, run in
partnership with Canon, Fedrigoni, BPIF, Print Monthly and
the Stationers’ Livery Company.
Now in its 7th year, the seminar explores the challenges
and changing role for print within the marketing mix and,
essentially, why print works.
Our exciting line up of industry experts, who will give
their views, include speakers from; John Brown Media,
Development Hell, MullenLowe Mediahub, Jaguar Land
Rover, Open for Ideas, Futerra, Lumen Research and Royal
Mail MarketReach.
This seminar has established itself as a ‘must attend’
event. Early booking is recommended as, with just 200
places, the event has been over-booked for the past
2 years. Don’t miss your chance to join us!

Tuesday 24th October 2017
Stationers' Hall, London
BOOK NOW! www.powerofprint.info
Member

Non-Member

Following the day's seminar, there will be a drinks
reception and a special three-course dinner.

Day Seminar,
Drinks Reception & Dinner

£199

£240

After dinner, we will hear from the charming and
charismatic Kevin Beatty, Chief Executive Officer of
DMG Media.

Day Seminar Only

£109

£129

£99

£119

All prices are exclusive of VAT

Drinks Reception &
Dinner Only

The Power of Print seminar
Drinks reception and evening
dinner invitation

Latest Two Sides global
consumer research

In addition to the knowledge, this is a great opportunity
for networking, educating and entertaining clients
or staff. Please contact us to discuss hosting a whole
table or multiple guest bookings.

New video! "What is
Greenwashing?"
Come and see us at
The Print Show

Your support is essential
Our new members
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Print and paper
in a digital world
For our latest research, over 10,000 consumers in 10 countries
were surveyed to explore their preferences, attitudes and trust
Technology and the way we communicate has rapidly developed
over the past two decades. As consumers, we now have a whole
host of electronic devices to choose how we consume media and
information. But with so much choice, does print still have a place?
And given the choice, what format would consumers prefer?
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Two Sides have completed their annual global consumer research
which will be published in full this Autumn. However, in the
meantime, here are some of the headline results...
Despite the warnings of e-books ousting paperbacks from
people's lives, print remains by far the most popular format
when it comes to reading books, with 72% of all respondents
preferring printed books. Just 9% of global respondents
chose e-readers as their favourite format.
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Consumers are mistrustful of misleading environmental marketing statements
Organisations are increasingly trying to move consumers to online billing and statements, primarily as a cost saving
initiative. However, many have gone on to charge those customers wishing to retain paper bills and statements. We
asked over 10,000 consumers globally about this drive to digital, the results were fairly conclusive:
• 89% of global consumers feel they should have the right to choose how they receive communications (printed or
electronically) from financial organisations and service providers
• 83% of global consumers agree that if they choose to receive their bills and statements electronically, they'd
expect to have the option to go back to paper communication if they want to
• 77% of global consumers believe they should not be charged more for choosing a paper bill or statement
Over 7 million people in the UK can't use the internet,
even if they wanted to; because of poverty, disability
and rurality and over 10.5 million people who lack the
confidence to use the internet transactionally. Together,
that is nearly 1 in 5 of the British population.
We know that not having paper makes it more difficult
to manage financial affairs effectively - neuro and
behavioural science has shown that we retain and
comprehend information less if we read it on screen
rather than on paper. Also, not having paper can make
it very difficult to prove who you are and where you live.
Look out for the full report on
www.twosides.info published this Autumn.
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Our latest video - What is Greenwashing?
Common inaccuracies about print and paper are still a
major issue for the industry.
These misconceptions are further reinforced by financial
organisations, utility companies and many other service
providers, as they increasingly encourage their customers
to switch to electronic bills and statements.
But instead of focusing on the potential cost savings
of digital, often the incentive to switch is based on
unfounded environmental claims such as "Go Green - Go
Paperless" and "Choose e-billing and help save a tree".
These messages are unsubstantiated, misleading and can have a lasting effect on consumer perceptions of paper.
Our new video focuses on our "Anti-Greenwash" campaign and highlights some key facts about the print and paper
industry, as well as some lesser-known facts about the environmental impacts of electronic communication. The
video also features important facts about consumer preferences, such as 84% of UK consumers do not like it when
companies take away their right to choose their communication method.
Two Sides actively engages organisations found to be using unsubstantiated environmental claims about the use
of paper. To date, over 70% of companies engaged by Two Sides have changed or removed misleading messages.
Please share this video to tackle misconceptions and raise awareness of the sustainable nature of print and paper.

Watch the new video here: www.twosides.info/greenwash-video

TELFORD INTERNATIONAL CENTRE 11-13th OCT 2017

Come and see us at
The Print Show
The United Kingdom is the world’s fifth largest producer of printed
products and turns over more than £13.5bn annually – The Print Show
celebrates our industry’s legacy and supports its long-term prosperity.
Now in its third year, The Print Show has developed a unique and rich
special content programme that means it has steered firmly away from
being a corporate exhibition, and has instead become a cultural event
that celebrates the print industry’s place in the UK economy and society.
Two Sides and Print Power will be on stand E10 to explain our campaigns
and what we have delivered to date, plus discussing the new projects
we are currently working on. Come and meet us and hear about our
latest Anti-Greenwash success, 2017 Research, News and our Love
Paper Campaign. We'd love to see you!

The Print Show 2017 is FREE to
attend, will be providing every
visitor with a FREE Lunch and FREE
Parking, as well automatically
registering them for the three daily
Golden Ticket prize draws with
£8,000 of prizes to be won.
This all takes place at The
International Centre, Telford from
the 11th - 13th October 2017

Register now at
www.theprintshow.co.uk
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Love Print?
Love Paper?
Join Us!
Print remains one of the most powerful and sustainable
forms of communication
Yet consumers and users in the world of media are now
distracted and enticed by a wide range of alternative
media choices.
By uniting all those who wish to see print and paper
flourish, the Two Sides and Print Power campaigns
deliver powerful messages to ensure that print
media remains a vital communications channel for
generations to come.
Besides making an essential contribution to the promotion
of print media, membership also gives access to all the tools,
resources, facts and research the campaigns have developed. This
will provide your business with essential content for your own
communications on the effectiveness and sustainability of print
media.
Member benefits include;

•

Facts, research and information on the effectiveness and
sustainability of print you can use in your own customer
communications

•

Case Studies; providing valuable insight into the value and
ROI of print media

•

Personalisation of the popular Myths and Facts booklet, with
the sound environmental arguments for print

•

Regular e-newsletters with news and inspiration you can use
in your own communications

•

Expert advice available to help you with customer questions
or communications

Please support these not-for-profit campaigns. The membership
fee is affordable, proportional to the size of your business, and
100% of funding is spent delivering the campaigns.

Last, but by no
means least, we
would like to wish a
very warm welcome
to our newest
members!
 Blackpool Council, CPS
 FRIP
 Opal Print (Bath) Ltd
 Precision Marketing Group
 Simpson Group
For full details of member benefits
and how to join Two Sides and Print
Power, go to:
twosides.info/member-benefits

Contact us
To discuss membership
benefits, or for any other
information regarding our
campaigns, please give
us a call or drop us an email;
we’d love to hear from you!

+44 (0) 1327 262920
enquiries@twosides.info & info@printpower.eu
www.twosides.info & www.printpower.eu

Print and Paper
have a great
environmental
story to tell

iCon Centre, Eastern Way, Daventry, NN11 0QB
www.twosides.info
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