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Martyn was the driving force in establishing the Two Sides Initiative, 
which has been extremely successful in the last 10 years and, more 
recently, delivering the Print Power campaign which promotes the 
effectiveness of print to media buyers within brands and agencies.

Martyn said, at the event - “Challenged by new media and consumers 
perception that print and paper is wasteful and impactful on the 
environment, together we must promote the effectiveness and 
sustainability of printed media to safeguard our industry.“

Your support of the Two Sides and Print Power campaigns helps safeguard our industry!

The Two Sides and Print Power campaigns can only be delivered with the support of the graphic communications 
industry: printers, pulp and paper mills, paper merchants, machinery manufacturers, postal operators and others. 

In addition to campaigning the sustainability and effectiveness of print, the initiatives have developed tools and 
resources that members can use within their own marketing communications.

If you are not currently a member, please act today by emailing Tandy at tsw@twosides.info

”Together we must safeguard the future of our industry.”

www.twosides.info

Recognised for the  
success and impact  
Two Sides delivers
Our very own Martyn Eustace was presented with the UK Paper 
Industry Gold Medal at Stationers’ Hall on Wednesday 3rd May, 
awarded annually to a person considered to have done most to 
further the interests of the paper, print and allied industries.

Martyn was recognised for his work on the Two Sides initiative, 
confronting paper’s critics and “greenwashers” with hard facts 
on the sustainability of paper and print and greatly improving the 
industry’s environmental image.

Two Sides Country Managers meet in Windsor

Two Sides MD, Martyn Eustace, collects gold award



 Head over to Facebook to explore our 360° sustainably managed forest! fb.com/TwoSidesUK
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Latest Two Sides resources
What's more hygienic; electronic hand dryers or paper towels? 

Perhaps not the most glamorous of topics covered in our latest Fact Sheet – but an 
important one, nonetheless. We all use public rest rooms regularly and, most of 
the time, we are faced with a choice: electronic hand dryer or paper towels. But 
ever wondered what method is the most hygienic for drying hands?

Download our new Fact Sheet and find out. It may just change how you dry your 
hands from now on! www.twosides.info/Hand-Dryer-Fact-Sheet

Explore our 360° sustainably managed forest!

Created for our new Facebook advertising campaign, with the 
aim of raising consumer awareness of the sustainability of print 
and paper, the 360° forest allows users to discover some great 
facts about Europe's paper industry and forests.

The innovative Facebook campaign has so far reached over 
20,000 people and forms part of our larger "Love Paper" 
campaign - which reaches over 30 million newspaper and 
magazine readers in the UK every year.  

For more information about the Love Paper campaign, visit 
www.twosides.info/lovepaper
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A QUESTION OF TRUSTWhy print is the answer  to fake news
GENERATION TEXTThe truth about  millennials and print

BUT DOES IT WORK? Measuring the  effectiveness of print
SPECIAL DELIVERY How technology and smart thinking are  driving direct mail 

THE REMARKABLE EFFECT READING PRINT HAS ON THE BRAIN

ALL  
IN THE  MIND

Promoting the effectiveness of  
print media throughout Europe
The Print Power magazine showcases how successful brands use print within their campaigns. Using famous brands 
and personalities in the world of media, the magazine brings to life the tremendous power of print to build brands 
and influence opinions. Written by experts, the Print Power magazine is published twice a year in 10 languages and 
is distributed to over 60,000 media and marketing professionals in 11 European countries.

Reading this will make you smarter

Whether it’s the permanence of the text or the physical sense of touch, 
neurological studies have shown that print improves the absorption and 
understanding of knowledge, and forges a deeper connection with the 
reader. 

For example, a 2012 Stavanger University study of school students 
concluded that, “Students who read texts in print scored significantly 
better on the reading comprehension test than students who read the texts 
digitally.” Other studies have found that those reading on screen also found 
the experience more stressful and draining than those reading paper.

Others say our learning is inhibited because websites struggle to 
present long texts in an intuitive and satisfying way. And as any regular 
online reader can attest, when ads are popping-up at regular intervals, 
concentration levels are not easy for anyone to maintain.

To receive a free copy of the magazine, and to subscribe to the 
e-newsletter, sign up at www.printpower.eu/#subscription

Print and Paper The Facts
Hygiene is one of the most important factors in the development of modern society. Good health, together with an improved quality 

of life, is directly related to good hygiene. One of the most important products for good hygiene is tissue paper, developed for all kinds 

of wiping and cleaning.Hand hygiene is now generally recognized by the World Health Organisation as a very important element in infection control in 

hospitals. The impact of antibiotic resistant micro-organisms on both health and the health economy, demonstrate that hand hygiene, 

economics and quality of life are directly related. Keeping hands clean is one of the most important steps people can take to avoid 

sickness and spreading micro-organisms in the environment. These can easily be avoided by washing and drying the hands thoroughly.

Hand washing
• The purpose of hand washing is to reduce the number of 

microbes on the hands and therefore to prevent harmful 

microbes from directly entering the body via the hands or 

indirectly via food. Hand washing is a key element of personal 

hygiene.
The drying method• Washing of the hands loosens these micro-organisms on the 

surface of the skin and brings them from the deeper layers of 

the skin to the surface. Rinsing the hands with water does not 

remove these micro-organisms: drying plays a crucial role in 

microbe removal.Removal of microbes• Most people do not know which is the optimal method of 

drying the hands. Scientific studies have demonstrated that 

the use of absorbent single use towels, for example paper 

hand towels, to dry the hands offers the optimal level of both 

hand and washroom hygiene.
• Regarding hand hygiene, warm air and jet air dryers, are not 

as effective in removing microbes from the hands as single 

use towels. The friction generated by rubbing hands against 

a towel and the high absorption of tissue mean that paper is 

very effective in reducing the microbial loads on the hands. 

Scientific studies have shown that the use of warm air and 

jet air dryers can increase the number of micro-organisms on 

the hands after drying, as well as potentially contaminate the 

washroom environment.1,2,3
• When washroom hygiene is considered, three recent peer 

reviewed scientific studies have confirmed marked differences 

in the extent of aerosolization of microbes during drying 

with different methods.4,5,6 The first study4 demonstrated 

the higher level of airborne microbe dissemination by 

jet air dryers, particularly if hand washing is suboptimal.   

The jet air dryer dispersed liquid and microbes from users’ 

hands further and over a greater range (up to 1.5 m) than 

the other two drying methods. The height distribution of the 

liquid and microbes were also measured and for electric driers 

the greatest number of droplets were observed at a height of 

0.6 and 1.2m which equates approximately to the height of a 

child’s face.

• The second study5 showed that, when paint droplets were 

used as a model for water droplets on the hands, drying with 

electric dryers contaminated both the user of the dryer and a 

bystander. Most droplets were observed in the region of the 

chest and the greatest numbers were seen when the jet air 

drier was used.  In contrast, no paint droplets were seen on 

the user and bystander when they used paper hand towels to 

dry the hands. This study also found that air bacterial counts 

were four and 27 fold higher in the immediate vicinity of jet 

air dryers than in those of warm air dryers and paper towel 

dispensers, respectively.  In addition, the aerosolized bacteria 

were seen to remain in the air for up to 15 minutes after hand 

drying.

What's more hygienic; electronic hand dryers or paper towels?
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Over the past few months we’ve continued to be successful in tackling instances of Greenwash. Above are some of 
the companies Two Sides has approached this year who have agreeably accepted our argument that print and paper 
is a sustainable means of communication. They have since changed or removed misleading claims about paper. 

On engagement with Geberit, they said ‘We are most grateful to Two Sides bringing to our attention the sustainable 
nature of tissue paper and consequently we have agreed not to refer to the use of paper as being harmful to the 
environment in the future. At Geberit, we take very seriously our obligation to ensure that our marketing materials 
do not include misleading or inaccurate information.’

Please keep your eyes peeled and send any examples of misleading anti-paper claims to: greenwash@twosides.info

Essential Knowledge Day
Our Essential Knowledge Day was a new fixture in the Two Sides and Print Power calendar, developed to explore 
some of the challenges we face today and how these will impact our industry.

Focusing on new data regulations, opportunities for door drop media and direct mail, and the success of the Keep Me 
Posted campaign to maximise mail volumes, were our topics for the day. We also looked at the tools and materials 
in our campaigns and how they can help to develop print marketing strategies.

Our key speakers for the event were Jason Cromack, who presented the challenges that the General Data Protection 
Regulation (GDPR) will present and advising how the print industry can benefit from these changes.

Mark Davies of Whistl explained how Door 
Drop media has grown and demonstrated, with 
the latest research, the return on investment 
mail delivers.

Judith Donovan of the Keep Me Posted  cam-
paign explained why it is so important to give 
consumers a choice to receive printed mail.

“All of the presentations were excellent and had 
content I could take away and use. The statistics 
and facts from all speakers will be featuring in 
my activity going forward.”

Thank you - Greenwash removed!

To download the presentations, please visit:  
www.twosides.info/UK/essential-knowledge-day



Contact us
To discuss membership 
benefits, or for any other 
information regarding our 
campaigns, please give 
us a call or drop us an email; 
we’d love to hear from you!
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+44 (0) 1327 262920

info@printpower.eu & enquiries@twosides.info 

www.printpower.eu & www.twosides.info

iCon Centre, Eastern Way, Daventry, NN11 0QB

Printed on Digigreen Silk 150gsm
www.twosides.info

Print and Paper
have a great

environmental 
story to tell

Save the date: Tuesday 24th October
Our 'not to be missed' seminar, now in its 7th year, has established itself as a must-attend 

event - with 10 leading industry speakers to inspire and enlighten you.

Last, but by no 
means least, we 
would like to wish a 
very warm welcome 
to our newest 
members!
  Aquatint 

  Full Square 

  FRIP  

  Seacourt 

  The Printing Centre 

  Xenogenix

For full details of member benefits  
and how to join Print Power and  
Two Sides, go to:

twosides.info/member-benefits

The Power of Print Seminar

The Power of Print seminar is an annual event celebrating all 
things print. The seminar is run in partnership with the BPIF, 
Canon, Fedrigoni and the Stationers’ Livery Company. 

The Power of Print  
Evening Event

Following the day’s seminar, 
there will be a drinks 
reception and a special three-
course dinner. 

After dinner, we will hear from 
the charming and charismatic 
Kevin Beatty, Chief Executive 
Officer of DMG Media. 

In addition to the knowledge, 
this is a great opportunity for networking, educating and 
entertaining clients or staff. Contact us to discuss a package for 
multiple guests or hosting a table.

Early booking is recommended as, with just 200 places, the event 
has been over-booked for the past 2 years.

For more information and booking, go to www.powerofprint.info

Kevin Beatty, CEO, DMG Media
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http://www.twosides.info
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