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FUTURE OF PACKAGING
VISION

Packaging with Purpose
for Future Consumers

CONSUMER DELIGHT SUSTAINABILITY CONVIVIALITY
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BEYOND WASTE



Valuing

PEOPLE
4 PILLARS TO GUIDE OUR E\E
SUSTAINABILITY EFFORTS

Driven by 2030 ambitious goals, with
each commitment linked to

United Nations ‘Sustainable
Development Goals’ (SDGs)




GOAL
FOSSIL FREE PRODUCTION 2025

ACHIEVED
IMPLEMENTATION OF OUR NEW UPDATED
WHEAT CULTIVATION CONCEPT 2022

AMBITION
CARBON NEUTRAL PRODUCT 2030

GOAL
REDUCE WATER CONSUMPTION
WITH 20% BY 2025

GOAL
90% of our local transport to
be run on bio-fuel 2025

ACHIEVED
>50% recycled glass
in our Absolut bottles.



Absolut Vodka Original
From seed to sip

A representative average for 700 ml and 750 ml bottles delivered world wide
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kg CO.e/litre vodka
&
ABSOLUT
VODKA

p 23%
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Enzymes & yeast

40% ALC/VOL

IMPORTED ™™ srase




The right packaging
for the right market



Offers carbon footprint reduction

Highest recycling rate globally

Existing recycling infrastructure

Lightweight
Delightful & Authentic
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FORMED TO DISRUPT THE PACKAGING INDUSTRY

PIONEER OWNER

PIONEER BRANDS

PIONEER DEVELOPMENT PARTNERS

ALPLA

Grlsberg
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L'OREAL
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The Absolut Company
Pernod Ricard
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100%™

BLUE OCEAN
CLOSURES



DISRUPTIVE

RADICAL

INCREMENTAL

A 100% BIOBASED PAPER BOTTLE RECYCLABLE IN THE PAPER STREAM

VISION
NEXT GENERATION

GEN 1

DEGREE OF PERCEIVED CHANGE

NEXT GENERATION

A FULLY BIOBASED AND RECYCLABLE
PAPER BOTTLE WITH AN INTEGRATED
BARRIER.

NEW CLOSURE SOLUTION.

GENERATION 1.0
A PAPER BOTTLE WITH SEPARABLE
AND RECYCLABLE BARRIER FILM.

EXISTING CLOSURE SOLUTION.













WHEN WORKING WITH BREAKTHROUGH INNOVATION

When the invention is breakthrough,
high risk is a consequence

Internal uncertainty: Resistance or impatience

Production: Impact on production lines and
through the entire supply chain

External uncertainty: Recycling infrastructure,
regulations, value chain, retailers

Consumer perception: How will consumer react to
the new packaging?

Importance of communication: To be able to
influence different actors across the value chain




TALK & LEARN HOW TO WALK AS WE GO

AR

TECHNICAL DEVELOPMENT

‘ ' NEXT GEN
PILOTS
Y%
FY25 (TBC)
'4 y GEN 1
TESCO RETAIL TEST
bttt LAUNCH 2
+200 Systembolaget
GEN 1 stores in Sweden
RETAIL 15000 bottles
\ I/
1WA TEST LAUNCH '
A\l AN |
22 Tesco stores in
Manchester, UK AB
3500 bottles V%
GEN 1 o 1
CONSUMER | =
TLO/PILOT s |
Festivals Mﬁi
Way Out West 7

Bolier room

2019-2022

MAY-DEC 2023

NOV 2023

TBC



WAY OUT WEST 2019

SWEDEN




BOILER ROOM 2021
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TESCO
UK
2023
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40% ALC/VOL X 49 gilla-markeringar
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VILLAGE O]

absolutuk vodka cran & lime, sometimes it's that
simple  #borntomix

isa 1 kommentar

Visa dversittning




Absolut Vodka Collectors - UK 17:24 w e
< é e

Admin Lee Sheppard - 3d - [& < &I Absolut Vodka Collect... Q =

5’9 Debbie Gartside

A Top contributor «f
Surprised you found one Lee, Jo has been
on a mission today driving around all the

Reels About Photos Events Files
Yay found one!!

Edit: I'm back in Manchester next week so anyone
needs one picking up let me know.

-

. | A
stores. She managed to find 38 bottles &&
3d Like Reply

& Sheppard . ::Z”fRFrarer
" Y o g my collection: 8% Mark Kenny +++ 30t ming S 5
e 1ast week: That's it, seling ¥ - i B

up. Exhausting day in Greater Manchester...

e this week. &

Home Friends Watch Marketplace Notifications Menu
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TRODUCING OUR JCONIC BOTTLE N PAPER
CANBERECYCLED WITH CARDBOARD.

ABSOLUT.

POENTO MiX

BUILDHOLLYWODD




HYPER

INDIVIDUALISATIO
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ABSOLUT
UNIQUE

4 million unique
bottles

YN A A
RS

ABSOLUT
ORIGINALITY

4 million unique
bottles

ONLINE CUSTOMISATION PHYGITAL

PERSONALISATION
Consumer able to PILOT

customise their bottle










ABSOLUT GIFT

Sold out twice on Amazon

ﬁo:oz all ex
& www.amazon.it

Sponsorizzato

Visita lo Store di ABSOLUT 47 (279)}
[Absolut Gift — Special Augmented Reality Limited Edition—
Absolut Vodka 70cl

il #1 pit venduto (EIgRY/ele[&]

—= 1]

SE—

ABSOLUT
VODKA

, L Yo fon

stile: Special Augmented Reality Li...

#1 Selling Vodka over Easter weekend on
Amazon!

/ 16:20

& absolut-dev.io.tt ¢

< ) M @/

One month of Media, PR and Influencer
Activation

people and ideas come






PACKAGING AS PORTAL

ABSOLUT
VANILIA

WANILLA FLAYORED YODKA

38% ALC/VOL
S IMPORTED: =5 s




SUMMING UP










Let’s stay connected

Elin Furelid
Global Director of Future Packaging - Global
Markeeter - Product Design strategist - Exp...
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