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What do consumers think about Print & Paper ?

Source: Two Sides, 2023 Trend Tracker Survey
10,050 consumers in, Argentina, Brazil, Chile, North America, South Africa and Europe; Austria, Belgium, 
Brazil, Denmark, Finland, France, Germany, Italy, Norway, Sweden, and the UK

Believe only recycled paper should be used67% 

Believe European forests are shrinking60% 

Believe paper is a 
wasteful product41% 

Believe electronic communications 
are better for the environment56% 



About Two Sides

Members include;
Industry associations, paper manufacturers and 
distributors, printers, mailing houses, postal 
operators, envelope manufacturers, packaging 
convertors, OEMS (Canon, HP, Xerox etc.)…

Founded in 2008, Two Sides is a 
global not-for-profit, membership 
organisation promoting the unique 
sustainable and attractive attributes 
of print, paper and paper-based 
packaging.

600 members globally
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Tackling
Greenwash

Educating 
Consumers

Facts, 
Resources & 
Information

Two Sides Focus



Providing Facts To The Industry 

Global study of 10,647 consumers by independent research company Toluna

Europe - Austria, Belgium, Denmark, Finland, France, Germany, Italy, Norway, Sweden, UK

Globally – Brazil, Chile, Argentina, North America, South Africa

Trend Tracker research published every 2 years

To explore and understand changing consumer preferences, 
perceptions, and attitudes towards print, paper and paper packaging

 Environmental Perceptions

 Reading Habits

 Packaging Preferences 

 Attitudes towards Tissue Products

Next survey to be published May 2025
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% of EU consumers who prefer to read in print - 2017 vs 2021 vs 2023
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What do you believe has been happening to the size of European 
forest area since the year 2000?
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% of EU consumers who believe European forests are growing

Forests are growing in area at a rate of over 1,500 football pitches every day in Europe
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What percentage do you think is recycled in Europe?
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European Recycling Rate 79% for paper and 83% for paper packaging

% of EU consumers who believe the paper and paper packaging recycling rate to be over 60%.
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Preferences and Attitudes towards Billing and Statements.
To what extent do you agree with the following statements: 
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I would consider switching to an alternative provider if my current one forced me to go
paperless

I find paper bills and statements, rather than electronic bills and statements, better for
record keeping

Government, banks and other organisations want to persuade me to “Go Paperless” 
(even though it’s not “Paperless” because I regularly have to print out documents at 

home if I want a hard copy)

When a service provider wants to switch me from paper to electronic bills and
statements, and they say it is better for the environment, I know they are really trying to

save costs

I should not be charged more for choosing a paper bill or statement

Consumers should have the right to choose how they receive communications (printed
or electronically) from financial organisations and service providers

Agree or Strongly Agree 2023 Agree or Strongly Agree 2021

Consumers want the right to choose



Reports to be published in June 2025

 4-page Key headline summary publicly available in English, 
French, German and Italian

 16-page Executive report, English, exclusively for members
(or for purchase @ €849)

 Detailed PowerPoint report exclusively for members

 Factographics for social media (co-branded for members)

Trend Tracker – Resources



Anti-Greenwash Campaign
Tackling negative statements about

paper and paper packaging



Examples



Two Sides provides facts and assistance to marketeers and 
brands to avoid misleading environmental claims

Engaging Brands and Marketeers on the dangers of 
Greenwash, covering;

 Papers environmental credentials

 The impact of digital

 The right to choose 

 Advertising regulations

New EU Green Claims will tighten regulations on 
Greenwashing.

Our own industry needs to be mindful and check 
statements that we are making.



Improving public perceptions of paper
and paper-based packaging



Global Reach

Love Paper ads published in:

• Europe - UK, France, Germany, Italy, Sweden, Finland, Norway and Austria

• USA & Canada  

• Brazil & South America

• South Africa

• Australia & New Zealand



Simple Messages



Love Paper messages reach 230m+ European consumers every 
year. Off the page and online

Over 2,100 Love Paper adverts 
placed in Europe 2023



Website www.lovepaper.org

http://www.lovepaper.org/


UK Love Paper Competition

Love Paper competition supported by national Book Tokens. 
Running in the UK July 1st – December 31st 2024

Printed adverts in national newspapers and magazines along 
with paid social media adverts

25x £50 book vouchers to be won every month
(150 total with a total value of £7,500)

14,800 entrants since 1st July (4 months)

Love Paper website visitors and newsletter subscribers 
increasing quickly due to the competition



Love Paper can be used by our industry to tell 
the story of their products



With Love Paper, Brands can now tell the sustainable story of 
their paper use

www.twosides.info/love-paper-logo-in-use

https://www.twosides.info/love-paper-logo-in-use/


Love Paper can support the story that brands want to tell about 
their sustainable packaging



Example of Love Paper in use
Italy

Engagement with graphic schools and 
Universities to talk about the sustainability 

of paper and a future in the industry

Design & communication 
competition creating promotional 

adverts 



AMA LA CARTA – LOVE PAPER

Chi Vive del bosco, lo protegge! Cosi fa anche la carta
Whoever lives in the forest protects it! So does paper. 

October’24

More than 260 posters in all 
the stops of Milan Metro for 15 
days

Call to action is to Love Paper 
Italy Website

Looking for budget to do this in 
Rome 2025



Love Paper Week 3rd - 7th Feb 2025

• Love Paper Week – A global initiative for the 
industry to collectively champion paper, 
sustainability and attractiveness, to 
consumers and business.

• Simple assets and resources, communicated 
widely, for the industry to use through social 
media and other individual company 
communications.

• Year 1, modest activity but growing year on 
year to be a truly recognised week.

• Mobilise everyone in the world of paper to 
celebrate a week/day. From direct mail and 
sack paper to corrugated board.



Member Resources
Information, tools and events

 available to our members



Myths & Facts Booklet

Marketing Materials and Resources

Packaging Facts Booklet



1. Paper Packaging, The Natural Choice
2. Paper Bags, The Natural Choice
3. Paper Production and Sustainable Forests
4. Paper Recovery & Recycling
5. Forest Benefits and Biodiversity
6. Renewable Energy & Carbon Footprint
7. Paper From Alternative Fibres
8. Paper’s Water Footprint
9. Greenwash 
10. What’s More Hygienic; Hand Dryers or 

Paper Towels

Fact Sheets



Insight Articles

• Alternative email footers

• Paper from alternative fibres

• Tissue made from trees

• Single-use vs reusable packaging 

• The importance of paper-based 
materials in education

• Which is best, print vs digital?

• Regulatory overview, print & paper



• 20+ Factographics on the sustainability 
and attractiveness of paper and print 
media

• 20 Mini Videos

• Ideal for social media

Insight Articles



Can Be Personalised For Members And Supporters



Video Project - From Tree To Printed Communication

• Create a video that explains and shows how print (and paper-packaging) is made. The 
process from forest to a printed item or paper-based packaging

• Focus on sustainability messages but, with wider messages on value to economy “green 
jobs”, ROI and the effectiveness that print delivers

• Target Audience:

• Brands and marketing people (Two Sides website and comms)

• Consumers, education (Love Paper website and comms)

• 1 headline video 3-4 minutes 

• But, also available as chapters of the individual parts, 3-4 minutes each

• European usage, not spoken word, with overlay text messages in multi-languages

• Available to Two Sides members, industry associations or by agreement

• Timeline – By end of year

Love Paper Video



The Page

‘Micro-mag’ published 3 times a year in the UK 

 Content covering the effectiveness and 
sustainability of print media and packaging

 Facts, Information, News and Innovation

 Members can use content

 Printed copies available on request

Subscribe: twosides.info/the-page   

http://www.bit.ly/the-page


Campaign Update

• Europe version published twice a year in 
English & German

• 4-page A4

• Highlight key results from campaigns:

• Greenwash 

• Love Paper 

• Marketing activities

• Keeping our members informed

https://www.twosides.info/campaign-update/ 

https://www.twosides.info/campaign-update/


We Can Help With Events And Training









Membership https://www.twosides.info/become-a-member/

We need your support!



PrintGreen – Coming soon!
New industry campaign to inform Brands and Agencies about the 
sustainability of print

• Demonstrate the sustainability of the print sector to brands, agencies, media planners and 
stakeholders who influence channel choice.

• Provide a free and easy-to-use industry Carbon Calculator for brands, agencies and media 
planners to assess the headline carbon impacts of a wide range of printed documents

• Upskill the value chain to understand the true impact of print

• Create a complete end to end picture of a printed item’s sustainability position (the channel) 
rather than an individual supplier element, e.g., paper/transport etc.

• Collaboration of the industry; BPIF, DMA, IPIA, Royal Mail, Strategic Mailing partnership, Two 
Sides

Launch planned for December 2024



Central Marketing Team

Jonathan Tame

Managing Director

Gina Smith

Greenwash,
Membership & Events 

Manager

Josh Birch

 Campaign Manager

Martyn Eustace

Chairman

Tandy Wakeford

Marketing Executive

Laura Clarke

Design & Marketing 
Executive



Together we must tell the great and 
sustainable story of our products

Jonathan Tame
Managing Director, Two Sides

Jonathan@twosides.info
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