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growing influence

CONSULTING

growing new markets




TUESDAY, JUNE 18
11:00-11:40 AM

B 4
'/
-

Ogilvy Terrace (63 Bd de la Croisette)

Ogilvy ) .



THE MODERN MARKETER IS
£ &) REQUIRED TO WEAR MULTIPLE
% HATS IN ORDER TO STAY ON
= TOP OF A RAPIDLY DEVELOPING
LANDSCAPE AND CAPTURE

OPPORTUNITIES AT PACE.

~ Fiona Gordon
Global CEO, Ogilvy Advertising




MEET MARINA PRIETO

Agency: DAVID Madrid

Creatives: Saul Rocha, Jose Sancho, Giulia Ferrarezi, Francisco Prieto,
Jaime Ludena, Clara Garcia

Production: Alejandro Falduti, Santiago Lardin

Awards: Cannes, Effies
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https://www.youtube.com/watch?v=4j2UkSs-cSo



https://www.youtube.com/watch?v=4j2UkSs-cSo
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FREED FROM THE
BURDEN OF
INFORMATION, IN THE
21ST CENTURY PRINT
WILL BE THE GREAT
SEDUCER.

Tim Milne

Artomatic




MESSAGES THAT ARE
COSTLY TO CONVEY, WE

PERCEIVE IN A
DIFFERENT WAY.

Rory Sutherland

Vice Chairman, Ogilvy UK






https://vimeo.com/1027585929

POP UP BOOK

Agency: Ogilvy UK

Creatives: Natasha Freedman and Steve Williams
Production: Janet Berry, Justin Cairns, Jodi Woodhouse-Ward
Account Manager/Strategy: Holly Howard, Dorothy Tang
Illustrator: James Taylor

Printer: Screaming Colour
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DON'T TELL ME
YOU KNOW MIE,
SHOW ME YOU
KNOW ME.




ADDRESSING
THE PROBLEM

Agency: Ogilvy UK

WHAT 3WORDS

Creatives: Emma de la Fosse & Charlie Wilson
Production: Janet Berry, Justin Cairns
lllustrator: David Doran

Printer: Paragon

Awards: D&AD , Cannes, DMAs, Clios, LIAs udis fA




- Fhis teller is for ofmed Mariama who works i
Port Moroni on Comaws. Fiom Moroni eAupo,
fead Fast unil you fd the Boulevad <Rarthala.
Follow this Nolh, past the Sncien Maiché
Yake the next wad on the ught, opposile
the big white bak with e pam tees odide.
Down ~ this wad, on the ight o the Sodele
MNalionales des Postes. Awide s offuned Marama
(T} you gel o Macke Dubai; yow've gone loo far!)

These are stamped envelopes with no address that were
successfully sent through the mail to Postmasters in Africa.

'''''

Some African nations do not have reliable systems of
addressing so people use maps, descriptions and even

AD D R ESS I N G phone numbers to get a letter to its destination. 2
What3words has a high tech solution for them but I“l

SAKA SIVINS &1

needed to explain it in a low tech letter. We created a

TH E PRO B LE M campaign using maps and directions on envelopes to
send the letters to the Postmasters. It successfully
brought to life the problem and started conversations
with 8 African national postal systems.

Please see physical samples.




DULUX HERITAGE EDITIONS

Agency: Ogilvy UK

Creatives: Tom Elliott-Mell, Jack Patrick, Christopher Wall,
Amy Gordon, Jules Chalkley

Production: Jodi Woodhouse-Ward, Sue Streatfield,
Heather Hart, Justin Cairns

Account Manager/Strategy: Laura Le Roy, Vicky Humphries, Ryan
Thomson

Photography: Jonathan Knowles

Printer: Paragon




HERITAGE
DRACULA Bram Stoker  EDITIONS

DR. JEKYLL AND MR. HYDE Robert Louis Stevenson ot bdioay-

HERITAGE
EDITIONS

HERITAGE
EDITIONS

: ' HERITAGE
LITTLE WOMEN Louisa May Alcott * EDITIONS

‘ RITAGE
SENSE AND SENSIBILITY Jane Austen ; M_w_._..OZm

HERITAGE
EDITIONS

HERITAGE
EDITIONS

HERITAGE
EDITIONS

HERITAGE

NINETEEN EIGHTY-FOUR George Orwell EDITIONS

WAR OF THE WORLDS Y eervicns B

HERITAGE
EDITIONS

THE HOUND OF THE BASKERVILLES Arthur Conan Doyle
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https://vimeo.com/1027318775

SMART JAR

Agency: Ogilvy UK

Creatives: Sophie Becker, Joe Ribton, Regan Warne, Dan Fisher
Production: Chloe Jahahanshi, Heather Hart, Justin Cairns
Account Manager/Strategy: Kyoko Taylor

Illustrator: Ellen Porteus

Ink: Hallcrest

Printers: Celloglas, Rapidity






https://vimeo.com/1027321187

“Innovative”




GARDOMS

Agency: Ogilvy UK
Creatives: Nicola Wood & Andy Forrest, Luke Ridgway, Jules Chalkley

Production: Ross Walker, Jodi Woodhouse-Ward, Sue Streatfield,
Heather Hart, Justin Cairns

Account Manager/Strategy: Katharine Easteal

lllustrator: Marta Zafra

Printer: Service Graphics (Farringdon)

Awards: D&AD, Cannes, LIAS, Clios, The One Show, DMAs








https://vimeo.com/1027321254

ONE SHOW

I IA CREATED FOR



Were the carbon emissions of this
piece of work measured?

For additional context, what consideration was given to the sustainable development,
production and running of the work?

Write your answer here....




CREATIVITY



CREATIVITY
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GREAT PRODUCTION

PRINT X
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PRINT CAN STILL
BE THE HERO



Ogilvy
.
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