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A legacy of insight for 
_Print businesses

• Forward momentum

• Changing priorities

• Continued growth



Creating customer value



 takeaways
• The modern marketing dilemma

• A drift to digital

• Print works, but…

• …we have some perception issues

• The value gap



Make it mantra

Be creative

Be consultative

Be proactive

Be knowledgeable

Be confident

Be different

Be agile

Be multi-channel

Be digital

Be accountable



024: a fresh approach
Preparing for the future



Four futurists

Beate van Loo-Born Benjamin TalinRafael RodriguesMurray Grubb



Benjamin talin
• CEO, MoreThanDigital

• Government & Economic Policy Advisor

• Digital Transformation Expert

• Change Management Author



Identity and status
“Identity and status are 

powerful drivers shaping 
the future…

Younger consumers are 
hyperflexible about
their identity, their
loyalty to brands.”



The shift to 
virtuality

“In 30 years we’ll be living and 
working in the metaverse.

Increasing disconnection 
from the physical world will 

dramatically change our 
relationship with 
physical goods.”



Social 
fragmentation

“Traditional target groups
are on their way out.

Brands need to target far
more nuanced audiences.

It’s an age of hyper 
personalisation.”



Transformative 
technology

“AI’s disruptive potential is in process 
automation, because so many businesses still 
lack basic infrastructure, like CRM data about 

their customers.”



Monetising hidden 
value

“Print’s most valuable asset is that it 
controls attention at the 

point of sale. 

It’s about monetising that
control of attention.”



Food for thought
• How you are changing

• How brands are changing

• Imagine the new roles that 
print can play

• Automate



• Put ourselves in the shoes of customers

• Think about customer challenges…
 …and solve them creatively

• Print as multichannel content

• Ask questions

• Listen to the younger generation

• Listen outside of the print
‘echo chamber’

The ingredients
_For success 



Get in touch

Website:
canon-europe.com

Email:
mathew.faulkner@canon-europe.com

LinkedIn: 
Mathew Faulkner
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