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Consumer Perceptions O

TWO SIDES

Digital comms are better
for the environment
compared to paper

64% Believe only recycled paper should be used

Using paper destroys
forests

Believe European forests are
shrinking

Print is wasteful

Believe electronic communications
is better for the environment

Think before you
print!

Move to e-billing today
. . and save a tree. Trees on
Beheve poper IS d hill tops, bills on laptops.

wasteful product

Go green, go
paperless

Source: Two Sides, 2025 Trend Tracker Survey
12,400 consumers in, Argentina, Australia, Brazil, New Zealand, North America, South Africa and Europe;
Austria, Belgium, Brazil, Denmark, Finland, France, Germany, Iltaly, Norway, Sweden, and the UK




About Two Sides

Founded in 2008, Two Sides is a
global not-for-profit, membership
organisation promoting the unique
sustainable and attractive attributes
of print, paper and paper-based
packaging.

600+ members globally

Members include;

Industry associations, paper manufactures and
distributors, printers, mailing houses, postal

operators, envelope manufacturers, packaging
converters, OEMS, creative agencies & brands.

|

TWO SIDES



A

Global Reach
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Europe - Country Managers
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Q How do you prefer to read or receive... BEooks

100%
90%
80%
70%
60%
50%
40%
30%
20%

10%

0%
Austria Belgium Denmark Finland France Germany Italy Norway Sweden

= Mobile/Tablet m E-reader (e.g. Kindle) = Laptop/Desktop = No preference
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How do you prefer to read or receive... cm
% of EU consumers who prefer to read in print: 2021 - 2023 - 2025 The Trends

70%

60%

50%

)
40% 38%
—36%
30%
0 29%
20% 26% S - 25%
21%
’ 19%
10%
0%
Newspapers/News Magazines Books Product catalogues Bills and statements Tax statements Personal information
sent from doctors and
hospitals
—2025 2023 2021 P
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Preferences and Attitudes towards Reading in Print vs Digital
To what extent do you agree with the following statements:

Q

| think children and | am increasingly | am concerned | spend oo much
sfudents learn more concerned that my that the overuse of fime on electronic
when reading personal information electronic devices devices
printed, rather than held electronically could be damaging fo
digital, books and is af risk of being my health (eye strain,
course materials hacked, stolen, sleep deprivation,

lost or damaged headaches)
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Preferences and Attitudes towards Reading, News and Digital Comparing
To what extent do you agree with the following statements: The Trends
587
| think children and students learn more when reading printed, 529,
rather than digital, books and course materials 2
57%
| am increasingly concerned that my personal information held 56°%
electronically is at risk of being hacked, stolen, lost or damaged -
55%
487
| am concerned that the overuse of electronic devices could be 487
damaging to my health (eyestrain, sleep deprivation, headaches) -
46%

| suffer from a digital overload

| spend too much time on electronic devices

/
/

0% 10% 20% 30% 40% 50% 60%

m Agree or Strongly Agree 2025 m Agree or Strongly Agree 2023 m Agree or Strongly Agree 2021
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Preferences and Attitudes towards Advertising
To what extent do you agree with the following statements:

s,

Agree they don't Do their best to Of consumers say Of consumers say
pay attention to block or avoid they are either more they trust marketing
: online adverts ) adverts in print
adverts online - likely to act when _ P
compared to 42% they see printed or N (Direct mail &
who don’t pay mailed ads or are ewspapers) more
) . than adverts online,
attention to adverts neutral on the issue

or are neutral on

received in the post the issue

© Two Sides Ltd 2025 Two Sides Trend Tracker Report, April 2025 Back to contents A




Believe service
providers are frying
to save costs rather

than environment
by switching to
digital

© Two Sides Ltd 2025

Preferences and Attitudes towards Eilling & Statements
To what extent do you agree with the following statements:

f ~ g -y -
Find paper bills Believe should not Should have the
and statements, be charged more right fo choose how

rather than digital, for choosing a they receive
better for record paper bill or communications,

keeping statement printed or digital,

from financial
orgnasiations

Two Sides Trend Tracker Report, April 2025 Back to contents A




Preferences and Attitudes towards Eilling & Statements
To what extent do you agree with the following statements:

When a service provider wants to switch me from paper to
electronic bills and statements, and they say it is better for
the environment, | know they are really trying to save costs

| find paper bills and statements, rather than electronic
bills and statements, better for record keeping

I would consider switching to an alternative provider
if my current one forced me to go paperless

I should not be charged more for choosing a paper bill
or statement

Government, banks and other organisations want to
persuade me to “Go Paperless” (even though it's not
“Paperless” because | regularly have to print out
documents at home if | want a hard copy)

Consumers should have the right to choose how they
receive communications (printed or electronically
from financial organisations and service providers

© Two Sides Ltd 2025

0%

@or Strongly Agree 2025

.«\

(3 ((
Comparing
The Trends

56%

55%
49%
47 %
47%
41%

33%
33%

29%

33%
47%

70%

10% 20% 30% 40% 50% 60% 80%

m Agree or Strongly Agree 2023 m Agree or Strongly Agree 2021
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50%

45%

40%

35%

30%

25%

20%

15%

10%

5%

0%

when it comes to offers with price information?

Rated Most Trustworthy (4 & 5)

36% ;
I

Audio/radio  Outdoor advertising Email marketing
advertising

Printed leaflets TV advertising
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Print adverts in
newspapers &
magazines

Which types of advertising media do you find most trustworthy

Social media Digital banners

Back to contents A
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Envuronmen’rol Perceptlons

Understondlng consumer attitudes ’rowards medla r

ond the enwronmem‘



"
What do you believe has been happening to the size Cm
of European forest area since the year 2000? The Trends

EU Consumers who believe European Forests are growing
18%

16%
16%

14%
12%
10%
8%
6%
4%

2 Between 2005 & 2020, European forests grew by over

0%

2011 2013 2016 2019 2021 2023 2025
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When thinking about the following products, *((

Comparing

what percentage do you think is recycled in Europe? The Trends

EU consumers who believe European Paper Recycling Rate is above 60%

30%

25%
25%

20%

15%

10%

5%

European Recycling Rate for paper and for paper packaging

0%
201 2013 2016 2019 2021 2023 2025
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Attitudes towards Environmental Impact
To what extent do you agree with the following statements:

V4

A e

58

| \‘)

L =
ARV

i _" 5 WP
R Ao
o
o
> £ .
! 1
'
S
N
N
N
&

Think electronic Believe paper and Think only recycled Believe paper and
communication is paper packaging paper should be paper packaging
more environmentally are a wasteful used are bad for the
friendly than paper product environment

communications

Two Sides Trend Tracker Report, April 2025 Back to contents A
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Understanding consumer pr
packaging




Paper Packaging
The Preferred and Sustainable Packaging Choice

Consumers were asked to choose their preferred packaging material
based on arange of environmental, visual and physical attributes

Paper/cardboard, plastic, glass and metal

Of 15 important attributes, paper/cardboard was the favourite for 9,
glass for 4, metal and plastic for 1 each.

© Two Sides Ltd 2025 Two Sides Trend Tracker Report, April 2025 Back to contents A
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Comparing

To what extent do you agree with the following statements? e

Non-recyclable packaging should be discouraged
through taxation

| prefer products ordered online to be delivered in a fitting
packaging (it's not too big for the size of the actual product)

I would buy more from retailers who are removing
plastic from their packaging

| am actively taking steps to increase my use of
paper packaging

I would be willing to spend more on a product if
it were packaged using sustainable materials

()

| would consider avoiding a retailer if | knew they were not
actively trying to reduce their use of non-recyclable packaging

~ 00 J.
N
= ~ 0 °
C
N
> O

| prefer products ordered online to be delivered in

paper packaging
0% 10% 20% 30% 40% 50% 60% 70% 80%
@ or Strongly Agree 2025 m Agree or Strongly Agree 2023 m Agree or Strongly Agree 2021
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Conclusions

TWO SIDES

« Consumer perceptions of paper-based products
are improving, but misconceptions remain

« Consumers still believe European forests are
shrinking and do not fully understand our high

recycllng rate L esqf'end‘l“SER"TZOZS _
um er(‘ept yns Of Print, Paper, | | } ..

 The industry must share clear, facts-based il gl
messages to challenge digital-only myths and o VL2
that paper-packaging and paper products are the
natural sustainable choice

« Two Sides and Love Paper remain essential
to this mission, helping to inform, inspire
and educate

Two Sides 2025



4-page 16-page

Trend TraCker Resou rces Headline summary Executive report

Download the free 4-page headline
summary and register interest to access

The Two Sides Trend Tracker 2025 is o comprehensive
global survey invesfigating consumer atfitudes
toward paper-based producs.

Commissioned by Two Sides and conducted by
independent research company Toluna, the study wos
corried out online in January 2025. The 2025 research
indludes nafional representafive insights from 12,400
consumers from Europe (Austria, Belgium, Denmark
Finland, France, Germany, Haly, Nerway, Sweden and

.
the United Kingdomi as well as Argenfina, Australio, v
e e e desTrend Tracker 2025 |
States. e vy il \
Ma&%ﬂf{dﬂ Perceptions Of Print, Paper,
1 Vi nt |\

A
waithe

16-page Executive Report

Focus Areas of the 2025 Survey:

« Environmentol perceptions of paper, prini, ond fibre-
bosed products

Preferences for printed or digital communication

Afitudes toword packeging ond susteinable

alternatives.

Consumer views on fissue product use and

monulacturing

Detailed PowerPoint Report

This document provides some of the key findings for
Europe. The executive report along with the defciled
PowerPoint sices of the European 2025 Trend Tracker
research, fogether with defailed findings broken down
by country, age ond gender, and supporfing morketing
ossets, are availoble free fo Two Sides members or fo
purchase af €849 for non-members,

Marketing Social Media Graphics

To register your inferest in receiving the full repor, visit:

To find out more about the Twe Sides campaign, end
how you con become o supporter visit
wwwiwosides.info

https.//twosides.info/trend-tracker-2025 = I —— . =] ~

[tm—r—ryy
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PowerPoint Slides About the Survey

In January 2025, a global study of 12,400 consumers was “The Trend Tracker survey secks fo understand

Aol SR A b b ‘consumer perceplions across a wide range of
fopics relafing o print, paper,

and fissue products. We will begin fo build on

revious surveys and confinue in the fulure fo

) P

Conie nTs jentina track important consumer percepions about
Zealand  the afiactiveness and susfainabiily of prinl.
o )

Marketing - Social media graphics

pe, paper and paper packaging.
land
5 Sean Findi 3 . Find 5 ; Fin = e ‘The survey will be complefed on a biennial
5. European Findings 314. Denmark Findings 533, Germany Findings 752 en Findings ay(350,  hesuveyvilbe z
. g g g g ) years, we will be able fo look
40% of UK-consumers-would-consider - . . 6. Reading Habis 315.Reading Habis 544.Reading Habits 753, Reading Hobis ok epon on o Spicon honoes o
51% of UK.consumers believe that children 60. Environmental Percepfions 346. Environmental Perceptions 565. Environmental Perceptions 784_ Environmental Perceptions rends thai the indusiry houid fake nofe of.
idi i i 3 i d These findings can be used 1o inform and
avmdm aret aller lf the were not actlvel 93 ging 365. ging 584. Packaging Preferences 803. Packaging Preferences an o ings.
3 3 iide the indu o helj demand
g 7 y - y learn more when readmg prmted, rather than 118, Tissue Products 382. Tissue Products 601 Tissue Products. 820. Tissue Products e A nu:j',v“ o w&:':m =
trying to reduce their use of single-use, digital books and ial e enevou et ot o
. lglta 00ks and course materials: 138. Austria Findin 387. Finland Findings 606, Italy Findings 825. UK Findings e Al R Yonathan T,
non-recy clable packagmg - . 139. Reading Habits 388. Reading Habits 607. Reading Habits 826. Reading Habits R tenaging Director, Tuwo Shies HE
Two Sides Trend Tracker 2025 176, Environmentol Percepfions n o 638, Perceptions 857. Environmental Perceptions
des Trend Tracke 203. Packaging Preferences 438. Packaging Preferences 657. Packaging Preferences 876. Packaging Preferences
227. Tissue Products 455. Tissue Products 674, Tissue Products 893, Tissue Products +nique sustainable and afractive affributes of print, paper and paper packaging. Globall,
236. Bioeconomy W, paper and packaging value chain including: forestry, pulp, paper, packaging, inks and
postal operators.
. . . 241, Belgium Findings 460, France Findings 679. Norway Findings Two Sdes Trend Tracker Repor, Ap 2025 2
Discover what consumers think about our indusiry W Discover what consumers think about our industry » 242. Reading Habits 261 Reading Habits 680. Reading Habits.
and its producs, visit twosides.inf -tracker-2025 and its products, visit es.info/trend-tracker-2025 f— 273, Environmental Perceptions 492. Environmental Perceptions 711. Environmental Perceptions F
rvosocs = 292 51, Packag 730, Packaging Preferences
309. Tssue Products 528. Tissue Products 747.Tissue Products

Two Sides 2025 ] ; ’
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The Complete Research Data in PowerPoint

« PowerPoint with slides,
graphs and images
for use

« The full analysis has been
completed at European
and Country level

Exploring Global

L PaperiPackag

 Separate documents
available for Argentina,
Australia, Brazil, Canada,
New Zealand, North
America, South Africa

5. Eur n Findings

6. Reading Habits

60. Environmental Perceptions
93. Packaging Preferences
118. Tissue Products

138. Austria Findings

139. Reading Habits

176. Environmental Perceptions
203. Packaging Preferences
227. Tissue Products

236. Bioeconomy

um Findings

Two Sides 2025

242. Reading Habits

273. Environmental Perceptions
292. Packaging Preferences
309. Tissue Products

© Two Sides Ltd 2025

Contents
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314. Denmark Findings
315. Reading Habits

346. Environmental Perceptions
365. Packaging Preferences
382. Tissue Products

387. Finland Findings

388. Reading Habits

419. Environmental Perceptions
438. Packaging Preferences
455. Tissue Products

460. France Findings

461. Reading Habits

492. Environmental Perceptions
511. Packaging Preferences
528. Tissue Products

In January 2025, a global study of 12,400 consumers was
commissioned by Two Sides and conducted online by
independent research company, Toluna.

Nationally representative surveys were undertaken in Argentina
(400), Australia (1,000), Brazil (1,000), Canada (350), New Zealand
(350), South Africa (500), the United States (1,000) and Europe,
including Austria (500), Belgium (600), Denmark (500), Finland

|

TWO SIDES

' )z . About the Survey
Two Sides [rend Iracker 2025
ggﬁ'fuméf Perceptions Of Print,
ing And The Environment

“The Trend Tracker survey seeks to understand
consumer perceptions across a wide range of
topics relafing to print, paper, paper packaging
and tissue products. We will begin to build on
previous surveys and confinue in the future to
frack important consumer perceptions about
the atffractiveness and sustainability of print,
paper and paper packaging.

Th ill be on a biennial

Al B L. AARL Ko IAEA

533. Germany Findings
544. Reading Habits

565. Environmental Perceptions
584. Packaging Preferences
601. Tissue Products

9

606. Italy Findings

607. Reading Habits

638. Environmental Perceptions
657. Packaging Preferences
674. Tissue Products

y Findings

679. Norw
680. Reading Habits

711. Environmental Perceptions
730. Packaging Preferences
747. Tissue Products

Two Sides Trend Tracker Report, April 2025

752. S indings
753. Reading Habits

784. Environmental Perceptions
803. Packaging Preferences
820. Tissue Products

825. UK Findings

826. Reading Habits

857. Environmental Perceptions
876. Packaging Preferences
893. Tissue Products
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Trend Tracker 2025 Communications

To Print Matters! Consumers Prefer Paper for Learning, Trust, and Everyday Life

oy Projocts  News About Carsers  Contact

TWO SIDES

\OVER THE LINE

\

Creative *  Print *  Mail ¥ Promote ¥ Corporate Gifts

Despite the ongoing rise of digital plalf NEW h shows thal conlinue to place high value on print
I media, particularly when it comes to comprehension, trust and leaming. The latest Two Sides Trend Tracker 2025 survey,
one of the print and paper industry’s largest and most comprehensive studies, reveals a 1 and resilient appreciaty
for pant in everyday life

What do your customers think about paper?

wF mﬂ Consumers Prefer
— A 1 Paper For Learning,

Just 16% of UK consumers and p acC ka g n g Trust And Everyday Life

European forests are actually gr

Between 2005 and 2020, European Journal
58,390km? That is an area larger t|

HARDWARE - SOFTWARE CONSUMABLES - BUSINESS - BLOG CONTACT LFR

' FRBUSINESS { BUSINESS NOWS ( IMPROVED UNDERSTANDING OF PAPER'S SUSTAINABLE STORY (@ May 29, 2025
KARRIERE PACK FINDER SERVICE MEDIA = ¢

NEWS = THEMEN  VERANSTALTUNGEN  E-PAPER
The Cowid-19 pandemic brought major disruption to p
content. Whilst the digital world may offer convenie

recovered since the pandemic and is the preferred fon
European consumers prefer printed books, recovering

printed product ¢

Improved understanding of paper’s sustainable story

packaging journal TV Podcast PPWR Special PPWR Buch E-Paper Gratis Abo bestellen

Discover what consumers think about our industry
ond its products, visil 3 3 h Home > Markte

| Papier punktet: Verbraucher bevorzugen
It's a simple question - but the answer can shape how you coll I(arton bei nachhaltiger Verpackung

Print is still preferred where it matters most When it o
1s and legal d s, c

and connect with your market. Paper isn't just o material; it's g

!’
|

SOCIAL SHARE OR EMAIL TO COLLEAGUE n E n

Daspite misconceplions, & growing number of consumers understand the facts aboul Lurape’s forests and the emvironmental
credentials of paper

As environmental awarensss continues 1o shape consumer behaviour, NEW Two Sides research, the 2025 Trend Tracker survey, reveals

Two Sides 2025









Two Sides provides facts and assistance to marketeers
and brands to avoid misleading environmental claims

Engaging Brands and Marketeers on the dangers of

Greenwash, covering;
* Papers environmental credentials
* The impact of digital
* The right to choose
» Advertising regulations

New EU Green Claims will tighten regulations on
Greenwashing

Our own industry needs to be mindful and check
statements that we are making

Two Sides 2025

GO -'Gféen,_ Go Paperless”

ssages Are Misleading

reenwashing

G i ingly aware of the impact their choices have on the anvi t and are infl d by anwi hal

or grean claims made by frusted i Gry h is defined os

or activities that make people balieve

that a company is deing more to profect the ervironment than it really is”, ([Combridge Dictionary) or, “Disinformation

d by an isation so as fo present an

Many leading organisafions, including banks,  utility
companies and telecommunicafions providers, are urging
their customers to go paperless with claims that poperess
bills, staterments and other elecironic communications save
frees, are "greener” and betfer for the envirenment.

These staternents are greenwashing. They are not specific,
not supported by relioble scientific evidence, life cycle
analysis, and are misleading because they imply that
elecronic communication always hos less effect on the
environment than printed materials. This cor

"y 2, blic image.” (Wikipedia)

Myth — Going paperless saves trees and stops
deforestation

Its commen to see organisations make staternents such
05 "save frees and stop deforestation” to encourage
their custorners to move from paper communications fo
dectronic communications. In fact, these statements quite
simply aren‘t frue. Here's why:

A healthy market for forest products, such os paper,

advertising regulations in most European counfries.

PSR T e

1. Go paperless, save trees and hdp save the planet
2. Move to email away from tree-mail
3. Go fo digital staternents and protect the environment

Thesa stolements are not just misleading but hugaly
damaging to an industry that employs in the UK alone,
T6,000 people 1,096,000 EU, in more than 8,400 business
M5,700 EU). Most commenly, the driving reasen for this
move to digital communication is cost reduction.

This information sheet will provide you with valuable focts
and statistics that you should consider before encouraging
your custormers to switch fo digtal communication for
environmental reasons.

49% of beliova i ing digital

as better for the orlv'lonlmrlismdhcbo:nmm.
— Two Sides/Toluna, 2021,

encourages the longterm growth of forests through
sustainable forest management. Which, in turn, helps fo
mitigate climate change by absorbing CO:.

Between 2005 and 2020, European forests, which provide
90% of the virgin wood fibre usad by the European paper
industry, grew by 58,390 km® — an area bigger than
Switzerland and amounts to 1,500 football pitches of forest
growth every day [United Nations FAO, 2020).

Providing an orgonisation is sourcing its paper from
responsible producers, they should not be concerned about
soving trees. Indeed, quite the opposite.

1500 football pitches every day!

Print, Paper and
PaperPockoging [

hove a great

emvironmenta
ES 3= (I TWO SIDES

wwwctwasidas Infe

W
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Marketing Materials & Tools

Print.dnd Paper
Myths & Facts

When it comes to the
sustainability of Print and Paper,
it is important to separate the
Facts from tha Myths

TR Zurcpean poper indu shy & aveord-

Myths & Facts Booklet

Packaging Facts Booklet

Paper Packaging
The Natural,Choice

Fried, Pagar and

Papas Packaging

hava & grecl

ave bewn growing by over 1,500
-

The turwey sy veecdend Frd 39% 51
£urnzean mre.mans bdice pazer s 0
wuskefid procuzl ond 7% bl wee pacer =
bad fr tha o-vrormant
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About Two Sides
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anagement preserves biodiversity
asts for future genarations

. The Fact - Paper is highly recycled and maturally sustainabls

07, The Fact - virgin fibres from sustainably managed forests are
needed to maintain the paper cycle

09, The Fact - Most of the energy used is enewable and carhon
intensity is surprisingly low

. The Fact - Paper production is dependent on water, et relatively
little is comsumed

3. Thie Fart - Thie paper industng supparts & eireular econansy

+ The Fact < Flectranic communication also has environmental

impacts
17 The Fact - Kany consummers value paper-hasad eommunicalion
19, Glossary
20. Sources

Paper Packaging Is P

TWO SIDES
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Paper Packaging, The Natural Choice
Paper Bags, The Natural Choice
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Forest Benefits and Biodiversity
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Renewable Energy & Carbon Footprint
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Paper’s Water Footprint

Well-dasigned, efficiently produced, approprictely used and ibly disposed-of pack provides multiple benafits.
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Greenwash

What's More Hygienic; Hand Dryers or

Paper Towels

Two Sides 2025

ki zle: Rests b rr nn A

Lout &harinn LEor Wolck snbnn Enkoubeiiion o 7 Solls
e Sl ek, e b wgsben o Bor o S s
mu fadon gind! Pwiackon B0 urd AW eunder 3%
des anguamiben Makels ok Besrbiliee uml 03 W ok
Fope-mgeazchon (dervfidert. Usd con osvatl der Antal
i Pgbiron agenamiman ar, 00 B mingdacken
Socien geratcel ond den Werbrouch singes ekl hoban ¢

Fast 80 % dor Abfalie im Moor
stammen woem Land. Das melste davon
ist Kunststoff, Inzwischen findor wir
Flasill in den Mdgen von Seevdgeln
und gestrandaten Walen Fsist
affernsichilich: Wir missen handein
Eamphe b Lmen i Gxerars ek, Mot BOT.

dm'ngbboihbra\dsu\dhpluﬂ.

The impact on the envronment caused by discarded man-
made materials hos reached eritical levels.

There Is now a greater need than ever for packaging to
be sustainable throughout its life cycle. Packaging should
incorporate eco-design at its inception, use responsibly
sourced raw materials, and be manufactured using efficient
processes that are driven by renewable energy. Packaging
should be re-used or recycled wherever pessible, then sent
to the mest approprigle end-of-life solution, such as
incinerafion for energy generation or corposting.

Paper packaging is part of the solutien. Paper packaging is
made from weod fbre, a natural and renewable material
that is highly recycled.

The Sustainable Choice

The key raw material for making paper pockaging is
callulose fibre from treos, a natural and renewable ond is
o highly recycled row material

Virgin fibre is sourced from sustainably managed forests.
Despite consumer perception, European forests are growing
e cive  Pevhasmoe OO qnd 000 Coreeemm fnrmed mmunr

Paper and cardboard is the mest recycled packaging
material in Europe. In 2018, 82.9% of all paper and eardboard
was recycled, outperforming metalic packaging (80.1%)],
glass packoging [F4.7%) and for exceeding that of plastic
packaging [41.8%).2

In Europe, paper fibres are recycled and re-used 3.8 times
on average.’ However, laboratory experiments have shown
fibre can be recycled significantly more, up fo 25 times*
Developing efficiencies in recycling processes, improving
wollection systems and increasing consumer action may
one day help realise this potential.

The European paper packaging
industry aims to reach an ambitious
recycling rate of 90% by 2030.
Aawergraen, 2021

Product Protection

Packaging plays an essential role in minimising damage




Factographics And Mini Videos

« 20+ Factographics on the sustainability
and aftractiveness of paper, print media

and paper packaging.
* 20 Mini Videos

« |deal for social media

Discover the facts about paper

www. hwosides.info

Two Sides 2025

Between 2005 and 2020, European forests

grew by 58,000km*. That is an area larger
than Switzerland!

To find out more inferesiing focls,
igh v -

90 % des in der europdischen Papierindustrie
verwendeten Wassers'wird in-guter Qualitat
in'die Umwelt zuriickgefiihrt."
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Filr wailers Faslen Sesuchan Sis bite
e twaldes dnfo

82% av pappersforpackningarna atervinns

i Europa./Det ar det mest atervunna
forpackningsmaterialet i varlden!

Kiill:

Far mer fokta, besdk
nardics twosides infa

|

TWO SIDES

Le foreste europee, che forniscono legno per

la fabbricazione di prodotti di carta, crescono
ogni giorno di 1.500 campi da calcio!
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P scapring ol pil intarsssan visla
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65 % dés Francais ne fontpas attention'atxs
‘publicites quis’affichentsurleurs ecrans.
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rden durch'
nline-Aktivitat,

Direktwerbung'zu

wie den Besuch einer Websife oder einem)
Online-Kauf bewegt.

Filr wailers Faslen Sesuchan Sis bite
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NEW - The Story of Print and Paper Video

TWO SIDES

 The Story of tree to printed product/packaging

« Can be used by the industry and adapted for

Stor Y stakeholders

www.lovepapet.org

Digital communication
L]

s
\ are better for the planet

P »l 0 102/216

Two Sides 2025


https://youtu.be/MXgojZwr_YQ?si=3mPr7-URvX8iUlAH
https://youtu.be/MXgojZwr_YQ?si=3mPr7-URvX8iUlAH
https://youtu.be/MXgojZwr_YQ?si=3mPr7-URvX8iUlAH
https://youtu.be/MXgojZwr_YQ?si=3mPr7-URvX8iUlAH

Can Be Personalised For Members And Supporters

TWO SIDES
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Zwischen 2005 und 2020 wuchsen Sustainable Forests _
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Resource Updates 2026 .
Paper Pockaglng

Two Sides key materials to be updated Spring 2026 The Natural-Choice

Myths & Facts Booklet
Packaging Facts Booklet
Fact Sheets

Insight Sheets The Facts
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Love Paper messages reach 230m+ European
consumers every year. Off the page and online

Over 2,900 Love Paper adverts — TR PLNERBET:
placed in Europe 2024 \

Lo més probable es que estés leyendo esto en una pantalla. De
hecho. probablemente hayas pasado mucho tiempo frente a
pantallas ultimamenta. (Todos lo hemos hechal Desde el
desplazamiento por kos mensajes en nuestras redes soiales
hasta la Uitima verificacion de tus cormeos antes de domir.

En este mundo acelerado de informacion instantanea y
comunNicacidn constante. &l concepto de ‘desconectar parece
casi imposible. Sin embarge. cada vez mids personas estin
haciendo un esfuerzo consciente para reducir 2l iempo de
pantalla,

—
R

\x‘(‘mi ¥ 5 bac

[)1: :)"nl pTelegraph

ando fue |3 Gltima vez que visitaste una biblioteca? Lee 5
s para amar las bibliotecas, En el blog de Love Paper,
Enlace en ks bio,

iDescubre historias increfbies sobre [ huella ambiental del papell

|
Love Paper s
13 March at 12-:00 - &

Sapevi che noi italiani siamo tra i migliori in Europa per il riciclo della carta e del cartone! Oltre
'80% degli imballaggi in carta viene ri ato, Ti diamo qualche dato: negli ultimi anni scno state
raccolte pid di 3,6 milioni di tonnellate di carta e cartone ed il Sud Italia sta recuperando il gap con
il Nord grazie @ campagne di sensibilizzazione. Sempre pil italiani scelgono carta riciclata o
certificata FSC o PEFC, C'& maggiore attenzione agli imballaggi sostenibili... See more

S———

Love Paper Brasil
1 October 2024 - @

Para comemorar o dia nacional da leitura e dia das criangas, Love Paper disponibilizou diversas
atividades infantis para comemorar e garantir momentos inesgueciveis e de muita alegria em
familia.

Faca download em https://lovepaper.org.br/temas-especiais/#dia-das-criancas

Lembre-se! E crucial encontrar um equilibrio entre materizis impressos e digitais, considerando os
pontos fortes e fracos de cada um. Dado que a impressdo oferece vantagens distintas em termos
de concentr.. See more
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Ministro salva motoboy | marmangy
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|
Did you know that we ltalians are ameng the best in Europe for recycling paper and [‘
cardboard! More than 80% of paper packaging is recycled. We give you some data: in recent
years more than 3.6 millien tonnes of paper and cardboard have been collected and Southern |
|
|
|
|

|

| CRB garante vagd
| po G4 em mais umd
yitiria fora de casi

Italy is making up the gap with the North thanks to awareness campaigns. More and more
Italians are choosing recycled paper or FSC or PEFC certified. Greater attention is paid to

| sustainable packaging. We Halians ha... See more
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HOME PAPER FACT FILE PAPER CHAIN LOVE PAPER CREATIONS ABOUT

HOME PAPER FACT FILE PAPER CHAIN LOVE PAPER CREATIONS ABOUT S

PAPER CRAFT AND ORIGAMI

PER. IT'S MORE SUSTAINABLE THAN YOU THINK!

Click here to start exploring

Fancy trying your hand at some paper folding? Origami is the art of paper folding.
Its name derives from the Japanese words ori (“folding”) and kami (“paper”).

Origami Heart Origami Frog Origami Boat

Origami Heart Origami Frog Origami Boat

Agus Su (Adul supantson ecommendod) Ages 5+ (A supervson e cnvmendocd) Ages S+ (Adub suporvsson recommendod)

i | Ay A |~ 00| R
There aren’t many industries around that can aspire to become N \ ° b}( o . Iy nf >
genvuinely sustainable. The paper industry, however, is one of them. v XK ’ t i .= ‘ X

DISCOVER

Discover the page turning facts about paper. Some may surprise you!



http://www.lovepaper.org/

Love Paper can be used by our industry
to tell the story of their products

®
LOVES
PAPER

N

E PAPER AND ANTALIS SHARE
JMMON LOVE OF PAPER

Just ask Antalis
" e
.‘ / X
=T i -

] 3 W I.OVE
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W@ i werwlevepaper.org £a pa]gn ran b’_,lpap-e advocacy greup Two Sides, that informs consumers of the positive stories about peint, paper and paper

't e e ara a come gerwnely sustainabie. The paper indust pane, i am

& have Been a proud and suppective member of Tvsn Sides Tar many years.
@ Dupla ternatlonal I.td
Printing service

SUSTAINABILITY

Discover new oportunities with
flexible and sustainable paper
and card packaging.

Brything about papes romllsermr\:nmeu] credentials to i Isabllty mpwmemlwe-l I'rg Ieamluard enhance creativity.
't i tcan e of them.

o S ) da

APER LOVES TREES PAPER POWER PAPER REVOLUTION

SHARING SOME LOVE... DISCOVER OUR ANIMATED VIDEQS!

Stand out. Make a difference
with on demand digital packaging.

ANTALIS LOVES PAPER. ANTALIS SUPPORTS LOYEPAPER.ORG SHARE THE LOVE. CELEBRATE THE PAPER POWER!



With Love Paper, Brands
story of their paper use

PO S—

can now tell the sustainable

www.twosides.info/love-paper-logo-in-use
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LOVE PAPER LOGO IN USE
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3rd - 7th Feb 2025

lovepaper.info/lovepaperweek




LEIPA Grou + Follow
0] |- foucwersp 0 Reach Printing Services Limited

1d- @

@reachprint

@ At LEIPA, we don't just work with paper — we LOVE PAPER! That's why we're
proud to support Love Paper Week in collaboration with Two Sides UK. ..more

you love print?' @0

#lovePaperWeek #Paper #PrintMatters #Sustainable #LovePaper
#ReachPrintingServices

*

| LIKE PRINT BECAUSE THE
BATTERY DOESN'T RUN OUT

| LIKE PRINT BECAUSE THE

- WIFI SIGNAL DOES DROP OUT
| LIKE PRINT BECAUSE |
| LOVE PRINTED PAPER READ THINGS | WOULDN'T
BECAUSE IT'S TANGIBLE, OTHERWISE COME ACROSS

HAS TACTILE QUALITY
AND GIVES ME A MORE
IMMERSIVE EXPERIENCE
WHILE HOLDING AND
READING IT.

BONNEE MCCLENEGNEN, PRODUCTION MANAGER

MIEIGATL BTN,
DEPEITY MO & COMMERCIMAL DRECTDR

APER BECAUSE IT'S A
l'a‘th;"l'iﬂpﬂlmi CHOICE, WHETHER
1T BE YOUR LOCAL NEWSPAPER
PRINTED WITH RESPONSIBLY
SOURCED NEWSPRINT, OR THE
PAPER PACKAGING WHICH A
DELIVERY ARRIVES IN. PAPER

CAN BE RECYCLED AND USED
AGAIN WHICH IS KINDER TOT HE
ENVIRONMENT.

MICHAEL SOV, o
HEPUITY ARD & COMMISICIAL DIFFETOR

5:14 PM - Feb 5, 2025 - 22 Views
Q 132 Q2 N

n Navigator Paper
P

e Wesk, 8 T Siches UK itustive sk sms b colectresty champion
ustanability and show why it's such a sstainable, effective, and
it

53, take this chance to swipe and discover some frel-good pager facts

IITJ’SAI\!IT]EEI:EII[ISTAINABLE '5?325\ WEEK

TS LOVE

3rd - 7th Feb 2025

THAN YOU THINK. ovepaporinfo/lovepaporwesk PAPER

As part of Love Paper week, we asked the Reach Printing team "Why do

[»

_, FEPE X
T
FEPE 323 followers

2d « Edited -

It's Love Paper Week! W

We are proud to support the Love Paper Campaign, an initiative led by Two Sides
Morth America, promoting the attractiveness and sustainability of print, paper and

paper packaging.
Why does this matter?

Paper is one of the most recycled products in the world and epitomises the circular
economy model of make, use, recycle and reuse.

In an era where sustainability is a key factor in business and consumer decisions,
Love Paper helps raise awareness about paper's environmental benefits, debunks

common myths, and promotes informed choices.

This dedicated week is an opportunity for the industry to come together and
champion paper and sustainability.

=} Will you join the campaign? Let us know in the comments!

#LovePaper #Sustainability #Circulareconomy #Paperbasedsclutions




, BPIF Cartons

@BP

Wrapping up #Lo

With an 84% recycling

We continue to champion cartonboard as the future of packaging!

G Graham Taylos
m s @

L2 eeaperivock!
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l by celebrating fibre-based packaging!
d is leading the way in

The manth gets off to a brilliant start with a brand new, five-day campaign from our
od friends at Twio Sides UK: Love Paper % 9 %

February gives us Vialentine's Day, so what better reason to persuade everyone in the
industry to share their passion for this flexible, sustainable and pewerful medium?

We are more than happy to support the first year of Love Paper - it's a match made in
heaven & https://inkd.in/gplzGimp

Paper is based on
wood, a natural and
. material.

tFoions National Book Tokens

W It's @lov

Loughberough University Print, Post & Lo... @LboroPrint.
Veek! @ WP siovePaperWeek

PAPER

@ fedrigani_uk « Faliow

@ fedrigani_uk We # Paperl

Paper iz one of the most sustainable matenals out there, Maoe
from renewable wood and one of the most recycled products in
the world, it perectly embodies the circular economy medel—
make, ple, and rew &

Farests in Furnpe are thriving, covering 40% of the continent and
qrowing in bath size and health = 1o respansible forest
management, paper praduction doesn't just protect the
environment—it helps it growl 2

Adaitionally, in Europe. paper packaging is leading the way in
sustanability, with & recyding rate of 84%. It also uses a high
amount of recycled material in production, making it one of the
mast eco-friendly aptions for packaging. €

Let's celebrate paper for its natural, renewable cycle and its vital
rale in creating a mare sustainable futurel & W

blepackaging #recycling #eirculareconomy

dayfaldgroup And what beautiful papers indeed ¥ & We
love paperl
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LOVE S WEEK P -

3rd - 7th Feb 2025

Liked by paperartistenllective and 48 others
lovepaper.info/lovepoparwesak i

= Geoff Meal PrintWorks
i

It's #lovePaperWeek!

Paper plays 3 vital role in learning and development.

A study imvobang millians of high schoal students in 36 countries found that the
who use computers heavily at school “do a lot worse in most leaming cutcomes,
even after accounting for social background and student demographics®

Spread the word 9

Two Sides UK

Love Paper Week!

~Feb7 ¥]

EMBALLAGES

“Greenwashing is the practice of making an unsubstantiated or mi ing

Paper Is one of the most recycled preducts In the world and Is the natural
suppaort of creativity.

Since 2018, all standard Mational Book Tokens gift cards and packaging are
printed in the UK on FSC-certified board

hance Jessica Briggs Switel
ihotte Batey Lovise Smith

knplitho.co.uk|

is based on

3rd - 7th Fab 2025

company practice” {source: ©

e
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claim about the environmental benefits of a product, service, technology or el PA P I E R, CA RTO N

CARTON COMPACT
SOLID BOARD

CARTON ONDULE
CORRUGATED BOARD

PAPIER NOTICES
LEAFLET PAPER

| TT‘TT

Ty —
Tl ]

E LGR Packaging %
e®

rr Campagne = Love Paper =

La campagne = Love Paper = de Two Sides UK est
l'occasion de rappeler les atouts du papier / carton pour
Femballage :

B Ressource naturelle et recyclable,

B Matériau parmi les plus recyckés dans le monde (79%
en Europe en 2023,

B support léger, flexible, résistant,

LGR Packaging produit des emballages imprimes en
carton compact &t en carton ondule; 2insi gue des
notices papier.

Pour en savoir plus sur e potentiel du pay
le packaging et les applications possibles,

f carton dans

ation

W tram:




Burda Druck GmbH
708 Follower:innen
1 Monat - @

Burda
Druck

Wir veredeln Papier mit Farbe!
#LovePaperWeek

Two Sides Deutschland
293 Follower:innen
1 Monat - ®

[y

Es ist der 2. Tag der Love Paper Week! Hier sind einige interessante Fakten
rund um Papier — hatten Sie's gewusst? #LovePaperWeek

Two Sides Italia
Two Sides UK
Two Sides France
Two Sides Nordics

- Deles + Follow
Delga 2,021 followers

1’ﬂ3'®

It's Love Paper Week!

Paper plays a vital role in learning and development. ...more



https://www.linkedin.com/posts/delga-press_its-love-paper-week-paper-plays-a-vital-activity-7292844936398319616-ypC7?utm_source=share&utm_medium=member_desktop&rcm=ACoAADkE_88BVXxGvvoMsbMqOaBoyNgY8T3_Ysg
https://www.linkedin.com/posts/burda-druck_lovepaperweek-activity-7292811011709960192-aiEH?utm_source=share&utm_medium=member_desktop&rcm=ACoAADkE_88BVXxGvvoMsbMqOaBoyNgY8T3_Ysg




Love Paper Week

A global initiative for the industry to collectively
champion paper, sustainability and attractiveness,
to consumers and business.

Along with the assets and resources made available
last year, there will be NEW additions including:

« New social media package

* New virtual backgrounds

« New email footers \
» Social Media competition LOVE w E E K
We encourage all members, industry associations PAPER 2nd - 6th Feb 2026

and publishers to support and promote Love Paper www.lovepaper.org
Week

Two Sides 2025



Love Paper Week 2026

* Love Paper Week logo (branding)
« 15x virtual backgrounds
* 12x email footers

« Social media package
(visual assets with supporting text and links)

Download them here: lovepaper.org/lovepaperweek

Two Sides 2025

LOVE\
PAPER

WEEK

2nd - éth Feb 2026

www. lovepaper.org

Because
every great
story begins
on paper



https://www.lovepaper.org/lovepaperweek

Love Paper Week 2026

Partner/Member launch webinar on Friday 14t November with
details of how to become involved

Get Involved

Together we must tell the great story of print, paper and
paper-packaging

Two Sides 2025



The Page

‘Micro-mag’ published 3 times a year in the UK

Content covering the effectiveness and
sustainability of print media and packaging

Facts, Information, News and Innovation
Members can use content

Printed copies available on request

Subscribe:

TWO SIDES

www.twosides.info
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We Can Help With Events And Training

European forests
are shrinking

- £ {
* § drupa cube
”‘\ engage | educate | entertaif
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\-_—” p— : European forests have

been growing by over
1,500 football pitches
every day
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Membershi

https://www.twosides.info/become-a-member/

We need your support!

Lasting

impressions

At Two Sides we have one goal -

to ensure that print remains one of the

most powerful and sustainable forms ﬁ
of communication for genarntinne

fo come.

Bocome @ member foday and join
of ika-minded industry professionc

=== | Im agine

« Prini ROI facts, figures and case 1

et emmivicns | fhe hower of print

* Access fo exclusive sustainability |

+ Bxport advico and support
At Two Sides we have one goal -
fo ensure that print remains one of
the most powerful and sustainable
forms of communication for
generations fo come.

+ Exclusive networking ond events

= Promotional fools and resources

« Print RO focts, figures and caso sudies
+42 01327 262920
wwwiwosidesinlo = Access o exclusive sustainability know-how

+ Bpart advice ond support

+44 011327 262920 enquiries@wos des. info Print and Paper have o great
www twosidesinfo o tell

Print, Paper
& Paper Packaging

What a great, sustainable idea

What we do
About Two Sides

Love Paper Campaign.

i-Greenwash Campaign.

Resources
Myths & Facts Booklet.

Foct Sheefs

d

Research

Paper Packaging

Membership
Why join Two Sides?

How o jon

TWO SIDES

The Myths and Facts bookieis one of the key resources of the o Sides
campaign. The booklet oddesses he popuor myths obout printond paper
nd dispels those myts it verabie focts

print & Pape” !
Mermbers of wo Sides can personale the Myths and Focts bookk. By
o,
)
shore wih customers, stoff nd siokeholders. o
g}
“To downlood the Myths and Focts bookle, vist: =t e
ofthe-myths-cnd-factsbookiet
D)

¢ ( b | A -2
[ T LR

RGOS UONOOTNT | PURSECOVR 8 TN

the

envronmentol impac of electonic communication.
Members ofTwo Sdes con dlso personalie fhefoct shes; realing a
powertul addiion fo their own sustainabilty merils.
To download he foct shees, it

W Wosides

BECOME A MEMBER

Facts, primary research and information on the effectiveness
and sustainability of print, paper and paper packaging.

Use of Two Sides assets in your own communications.
Co-branding of all Two Sides resources, including our
popular Myths and Facts booklet.

Regular E-news and Campaign Updates with key resulis
and successes.

The Page, an inspiring pro-print magazine published 3 fimes
FENELE

[Events and networking opportunities, including our Power of
Print serminar.

[Expert advice and guidance.

Jein Teday

Two Sides seeks to ensure that print, paper, and paper-based packaging remains an essential communication medium in today’s digital world and the prefered and
sustainable way to pack and protect.

By becoming a member of Two Sides, you are making an essential contribution to the promotion of print, paper and paper-based packaging. Membership gives you
full access fo all of the tools, resources, facts and research developed for the campaign. This provides your business with credible content that can be used in your
own communicafions on the attractiveness and sustainability of print, paper and paper-based packaging




Central Marketing Team

Martyn Eustace
Chairman

Josh Birch Tandy Wakeford

Campaign Manager Marketing Executive

Jonathan Tame
Managing Director

Gina Smith

Greenwash,
Membership & Events
Manager

Chloe Welham

Design & Marketing
Executive

W

TWO SIDES
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y Monogmg Director, Two Sides
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