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Agenda
9.30 Welcome

9.30-9.35 Intfroduction
9.35-955  Two Sides Campaign Update

9.55-10.35 Sustainability In A Time of Disruption
Trewin Restorick, Sizzle

10.35-10.50 Love Paper Week 2026
10.50 - 11.00  Questions

Jonathan Tame, Managing Director Jonathan@twosides.info
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Housekeeping

TWO SIDES

Please ask questions throughout

-1 We will have 15 minutes at the end of the session

We wiill follow up on all questions we haven’t been able to answer live
Use the thumbs-up to up-vote your favourite questions

- Please don‘t put your questions in the chat function.
But feel free to put any other comments in this section or post any
Chat ideas you might have!

& Recording...

This session is being recorded.
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About Two Sides

Founded in 2008, Two Sides is a
global not-for-profit, membership
organisation promoting the unique
sustainable and attractive attributes
of print, paper and paper-based
packaging.

600 members globally

Members include;

Industry associations, paper manufactures and distributors, printers, mailing houses, postal
operators, envelope manufacturers, packaging convertors, OEMS (like, Canon, HP, Xerox). ..
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Preferences and Attitudes towards Reading in Print vs Digital
To what extent do you agree with the following statements:

Q

| think children and | am increasingly | am concerned | spend oo much
sfudents learn more concerned that my that the overuse of fime on electronic
when reading personal information electronic devices devices
printed, rather than held electronically could be damaging fo
digital, books and is af risk of being my health (eye strain,
course materials hacked, stolen, sleep deprivation,

lost or damaged headaches)

© Two Sides Ltd 2025 Two Sides Trend Tracker Report, April 2025 Back to contents A




Preferences and Attitudes towards Reading, News and Digital Comparing
To what extent do you agree with the following statements: The Trends
587
| think children and students learn more when reading printed, 529,
rather than digital, books and course materials 2
57%
| am increasingly concerned that my personal information held 56°%
electronically is at risk of being hacked, stolen, lost or damaged -
55%
487
| am concerned that the overuse of electronic devices could be 487
damaging to my health (eyestrain, sleep deprivation, headaches) -
46%

| suffer from a digital overload

| spend too much time on electronic devices

/
/

0% 10% 20% 30% 40% 50% 60%

m Agree or Strongly Agree 2025 m Agree or Strongly Agree 2023 m Agree or Strongly Agree 2021
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Preferences and Attitudes towards Advertising
To what extent do you agree with the following statements:

Agree they don't Do their best to Of consumers say Of consumers say
pay attention to block or avoid they are either more they trust marketing
: online adverts ) adverts in print
adverts online - likely to act when _ P
compared to 42% they see printed or N (Direct mail &
who don’t pay mailed ads or are ewspapers) more
) . than adverts online,
attention to adverts neutral on the issue

or are neutral on

received in the post the issue

© Two Sides Ltd 2025 Two Sides Trend Tracker Report, April 2025 Back to contents A




Believe service
providers are frying
to save costs rather

than environment
by switching to
digital

© Two Sides Ltd 2025

Preferences and Attitudes towards Eilling & Statements
To what extent do you agree with the following statements:

Find paper bills Believe should not Should have the
and statements, be charged more right fo choose how
rather than digital, for choosing a they receive
better for record paper bill or communications,
keeping statement printed or digital,

from financial
orgnasiations

Two Sides Trend Tracker Report, April 2025 Back to contents A




Preferences and Attitudes towards Eilling & Statements
To what extent do you agree with the following statements:

When a service provider wants to switch me from paper to
electronic bills and statements, and they say it is better for
the environment, | know they are really trying to save costs

| find paper bills and statements, rather than electronic
bills and statements, better for record keeping

I would consider switching to an alternative provider
if my current one forced me to go paperless

I should not be charged more for choosing a paper bill
or statement

Government, banks and other organisations want to
persuade me to “Go Paperless” (even though it's not
“Paperless” because | regularly have to print out
documents at home if | want a hard copy)

Consumers should have the right to choose how they
receive communications (printed or electronically
from financial organisations and service providers

© Two Sides Ltd 2025

0%

@or Strongly Agree 2025

.«\

(3 ((
Comparing
The Trends

56%

55%
49%
47 %
47%
41%

33%
33%

29%

33%
47%

70%

10% 20% 30% 40% 50% 60% 80%

m Agree or Strongly Agree 2023 m Agree or Strongly Agree 2021
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50%

45%

40%

35%

30%

25%

20%

15%

10%

5%

0%

when it comes to offers with price information?

Rated Most Trustworthy (4 & 5)

36% ;
I

Audio/radio  Outdoor advertising Email marketing
advertising

Printed leaflets TV advertising

© Two Sides Ltd 2025 Two Sides Trend Tracker Report, April 2025

Print adverts in
newspapers &
magazines

Which types of advertising media do you find most trustworthy

Social media Digital banners

Back to contents A




Envuronmentol Perceptuons

Understanding consumer aftitudes 1owords medla s
ond the enwronmem‘



"
What do you believe has been happening to the size Cm
of European forest area since the year 2000? The Trends

EU Consumers who believe European Forests are growing
18%

16%
16%

14%
12%
10%
8%
6%
4%

2 Between 2005 & 2020, European forests grew by over

0%

2011 2013 2016 2019 2021 2023 2025

© Two Sides Ltd 2025 Two Sides Trend Tracker Report, April 2025 Back to contents A




"
When thinking about the following products, *((

Comparing

what percentage do you think is recycled in Europe? The Trends

EU consumers who believe European Paper Recycling Rate is above 60%

30%

25%
25%

20%

15%

10%

5%

European Recycling Rate for paper and for paper packaging

0%
201 2013 2016 2019 2021 2023 2025
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Conclusions

TWO SIDES

« Consumer perceptions of paper-based products are
improving, but misconceptions remain

« Consumers still believe European forests are
shrinking and do not fully understand our high _ i L ) o\ i
recycling rate TWO < es‘frend’l“é’fl?ew‘aozs NS

Expl’o Gbal&)’hfum rceptiu s Of Print, Paper

. ndﬁréfnwrorﬂnerr?\

» The industry must share clear, facts-based Tt (1
messages to challenge digital-only myths and that “
paper-packaging and paper products are the
natural sustainable choice

 Two Sides and Love Paper remain essential to this
mission, helping to inform, inspire and educate

Two Sides 2026



trying to reduce their use of single-use,

Trend Tracker Resources

Report published June 2025

4-page Key headline summary publicly available in
English, French, German and Italian

16-page Executive report, English, exclusively for members
(or for purchase @ €849)

Detailed PowerPoint report exclusively for members

Social media graphics exclusively for members

https://twosides.info/trend-tracker-2025

Marketing - Social media graphics

40% of UK-consumers-would-consider
avoiding a retailer if they were not actively

51% of UK.consumers believe that children
learn more when reading printed, rather than
. digital books and course materials.
non-recyclable packaging.

"o Sides Travd Trocker Tta s

Siscovar whit consumers think abaut our indussey - Discovar whit consumers fhink abaut our indusany -
ared 8 rhicks, v passeilac e 025 N and its prarirts, visil twosides o rand-iacker- 2025 i

4-page 16-page
Headline summary

Executive report

upu"un;- OF Print, Paper,

'mﬂ_’r‘ it \

Prist, Pager sncl
muzrpadoany [
B ) g | e b agud
jean rindings i
SR s

b

PowerPoint Slides About the Survey

oy 025, 0 ghibal shaddy of 17,400 Cansumnees wos
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This Is Greenwashing

TWO SIDES

. I

BritiSh Ga View this email online
~ > EeDF <asipe N
Chaque année, les 45 millions de factures

envoyées a nos clients représentent 1000
tonnes de papier, soit 50 camions.

) Hel
ET SI NOUS CHANGIONS CELA ENSEMBLE ? o u_s help thF." planet
with paperless bills

f_‘ —— PRIVATKUNDEN GESCHAFTSKUNDEN UBER GENERALI KARRIERE SERVICE & KONTAKT Q D EMATERIALISATIO N DU TI C KET D E
ér.&. ENGAGEZ VOUS TRANSACTION

GENERALI SELFSERVICE SCHADENMELDEN ~KONTAKT ~APPS  RATGEBER  JOURNAL POUR L’AVENIR

OPTEZ POUR LA DEMATERIALISATION
Consultez vos tickets dans votre espace client
un pas falt afin de limiter les émisstons carbones Inhérentes & certaines actions

RVICE & KONTAKT / SELF SERVIGE [

Tschiss Brief, hallo Zukunft

otk rade 5 Ob als E-Mail oder Uber die DVAG MeineApp: Seit Ende Juni 2021 ausgewahite

Vertragsunterlagen digital erhalten s

Pokumente einreichen » DEMATERIALISATION

! . £ 5 Engagez-vous pour I'avenir
bokumente anfordern > Vielen Dank! Ob Vertragsunterlagen, Beitragsrechnungen oder Schadendokumente - Sie haben sich fir die digitale J ’ Consultez vos tickets

Vertragskommunikation mit uns entschieden. dans votre espace client.

Bearbeitungsstand 2 DEVENEZ MEMBRE DU CLUB CERTAS ENERGY

WWW.CLUB-CERTAS.COM

@oortas &

Informieren Sie sich auf dieser Seite darlber, wie wir gemeinsam auf Papier verzichten und nachhaltig handein.




Natwest Greenwash November 2025

[¢] 25 natwest.com/business/green-banking/green-business-initiatives.

linable business practices

Green initiatives for
businesses

Green initiatives Funding help

Cut running costs

There are many ways your business could
reduce daily running costs which align with
sustainable practices.

+ Read more

Choose environmentally
friendly suppliers
What's the climate impact of the investments we

make and the money we spend? Our decisions
could make a difference.

+ Read more

Recycle and manage
waste sustainably
Committing to recycling and avoiding single-use

plastics are simple steps that could go along
way.

Move to renewable
energy

Moving to renewable energy is key to tackling
climate change. This could start by finding out
where your energy comes from and moving
tariffs or suppliers.

+ Read more

Track your carboyfand
energy usage

Understanding your businesgfS carbon footprint
is the key to reducing emisgfbns and finding

ways to be more energy gfficient.

+ Read more

Go paperless

Going paperless cuts down on waste and leaves
more trees in the ground. Digital alternatives
could also be cheaper.

+ Read more

Go paperless

Going paperless cuts down on waste and leaves
more trees in the ground. Digital alternatives
could also be cheaper.

4+ Reod more

“Following up on our previous conversation, | can confirm
that the message you highlighted has now been removed
from the website”.

Judit Héda-Shaw
Nature Manager | NatWest Group

A
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Trainline Greenwash Removed September 2025

Why use digital tickets?

"Sustainable travel

Less paper makes for a greener environment” o=

Go contactless Easy to use Use offline
Avoid touching station ticket machines Scan at the ticket gate, or show to staff Once downloaded, you don't need internet access
. . . .
Why use digital tickets?
Avoid queues Quick access

Find all your tickets in one place

Buy in advance and go straight to the platform

4

L]
Go contactless Easy to use Use offline
Avoid touching station ticket machines Scan at the ticket gate, or show to staff Once downloaded, you don’t need internet access

Avoid queues Quick access

Buy in advance and go straight to the platform Find all your tickets in one place

Sustainable travel

Less paper makes for a greener environment

About Two Sides



Increased Brand Engagement to Prevent Greenwash

Resource to educate Brands and Marketeers on why they
should not greenwash, covering;

» Papers environmental credentials

* The impact of digital

» The right to choose

» Advertising regulations
Two Sides and the industry should use this proactively —
Send to Sustainability Managers of industry associations

and brands - Share with the industry to use, particularly
Mail providers

Published in English, German, French and Italian

Two Sides 2026

ages/Are Misleading

shing
Consumars are increasingly aware of the impact their choices have on the envil t and are infl d by erwi hal
or grean claime made by frusted i Gry h is defined as iour or activities that make people balieve

that @ company is deing mona fo profact the ervironment than it really is¥, [Cambridge Dictionary) or, “Disinformafion

dissaminatad by an organisafion so as fo presant an anvi

blic image.” (Wikipedia)

Many leading organisations, including banks, utility
companies and felecommunications providers, are urging
their customers fo go paperless with daims that poperless
bills, statements and other electronic communications save
treas, are “greener” and better for the environment.

Thesa staternents ore greanwashing. They are not specific,
not supported by relioble scientific ewvidence, life cycle
analysis, and are misleading because they imply that
elecronic communication always hos less effedt on the
environment than printed materals. This contravenas
advertising regulations in mest European counfries.

PR SR R R s

1. Gopaperless, save trees and help save the planet
2. Mowve to email away from tree-mail
3. Goto digital stafernents and protect the environment

These stotements are not just misleading but hugely
darmaging to an indusiry that employs in the UK alone,
116,000 people 1,096,000 EU, in more than 8,400 business
[M5,700 EU]. Most commonly, the driving reason for this
move to digital communication is cost reduction.

This information sheet will provide you with valuable facts
and sfatistics that you should consider before encouraging
your customers fo switch to digital communication for
environmental reasons.

29% of believa organi ing digital

«as batter for the ervironment is really &o:n saving cost.
—Two Sides/Toluna, 2021

Myth — Going paperess saves frees and stops
deforestation

I's commen fo see orgonisafions make shoternents such
as "save trees ond stop deforestation” to encourage
their custorners fo mowe from paper cormmunications to
dectronic communicafions. In fact, thess statements quite
simply aren’t frue. Hera's why.

A healthy market for forest producs, such os paper,
encourages the long-term growth of forests through
sustainable forest management. Which, in turn, helps to
mitigate climate change by absorbing CO0:.

Between 2005 and 2020, European forests, which provide
90% of the vingin wood fbre used by the European paper
industry, grew by 58,390 km? — an area bigger than
Switzerland and ameunts to 1,500 football pitches of forast
growth avery day [United Nations FAO, 2020).

Providing on organisofion s sourcing s poper from
responsible producers, they should not be concerned about
saving trees. Indeed, quite the opposite.

Batwaen 2005 and 2020, Europaan forests graw by
1500 football pitches every day!

=

Print, Poper and
Paper Packaging
hove o great
emironmental

TWO SIDES
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Marketing Materials And Tools

TWO SIDES

Myths & Facts Booklet

ALY
Print.dnd Paper
Myths & Facts

Packaging Facts Booklet

. T
Paper Packaging
The Natural,Choice
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. The Fact - Paper is highly recycled and maturally sustainabls

7. The Fact - virgin fibres from sustainably managed forests are

needed to maintain the paper cycle

09, The Fact - Most of the energy used is enewable and carhon

intensity is surprisingly low

11, The Fact - Paper prodiction is dependent on water, get relatively

19, Thee Fact - Thie paper industay supparts & cireular sconany)

15, The Fact - Flectranic cormmanication also has environmental

17, The Fact < Kany consumers value paper-hased communicalion

20. Sources
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Fact Sheets
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Paper Packaging, The Natural Choice p— ._;;h;.,__d;_;;__,‘,h_
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Paper Bags, The Natural Choice
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Paper Production and Sustainable Forests =
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Paper Recovery & Recycling
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Forest Benefits and Biodiversity

Renewable Energy & Carbon Footprint
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The Facts

Paper’s Water Footprint

recycal wmrdan 42 % CU-Dorchecanil 2006° ond mor 14 % . . . o & - -

e Faan 17 1 ril e mho Bl s s it r Hobung aron Well-d d, efficiantly produced, approp y usad and disposed-of provides mulfiple benefits.

bt Ankil or cw Verchmuaung de AITERTE I is essentiol to prevert product damage and can help extend upm'lh. Ilhdpqlnpmnﬁ'nmcvnﬁnwﬁr
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Greenwash
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10. What's More Hygienic; Hand Dryers or
Paper Towels
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des angusmdien Buberals o Besthriee uml 93 9 ok
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Fast 80 % dor Abfalie im Moor
stammen woem Land. Das melste davon
ist Kunststoff, Inzwischen findor wir
Flasill in den Mdgen von Seevdgeln
und gestrandaten Walen Fsist
affernsichilich: Wir missen handein
Eamphe b Lmen i Gxerars ek, Mot BOT.

The impact on the envronment caused by discarded man-
made materials hos reached eritical levels.

There Is now a greater need than ever for packaging to
be sustainable throughout its life cycle. Packaging should
incorporate eco-design at its inception, use responsibly
sourced raw materials, and be manufactured using efficient
processes that are driven by renewable energy. Packaging
should be re-used or recycled wherever pessible, then sent
to the mest approprigle end-of-life solution, such as
incinerafion for energy generation or corposting.

Paper packaging is part of the solutien. Paper packaging is
made from weod fbre, a natural and renewable material
that is highly recycled.

The Sustainable Choice

The key raw material for making paper pockaging is
callulose fibre from treos, a natural and renewable ond is
o highly recycled row material

Virgin fibre is sourced from sustainably managed forests.
Despite consumer perception, European forests are growing
e cive  Pevhasmoe OO qnd 000 Coreeemm fnrmed mmunr

Paper and cardboard is the mest recycled packaging
material in Europe. In 2018, 82.9% of all paper and eardboard
was recycled, outperforming metalic packaging (80.1%)],
glass packoging [F4.7%) and for exceeding that of plastic
packaging [41.8%).2

In Europe, paper fibres are recycled and re-used 3.8 times
on average.’ However, laboratory experiments have shown
fibre can be recycled significantly more, up fo 25 times*
Developing efficiencies in recycling processes, improving
wollection systems and increasing consumer action may
one day help realise this potential.

The European paper packaging
industry aims to reach an ambitious
recycling rate of 90% by 2030.
Aawergraen, 2021

Product Protection

Packaging plays an essential role in minimising damage




Factographics And Mini Videos

« 20+ Factographics on the sustainability
and aftractiveness of paper, print media

and paper packaging.
* 20 Mini Videos

« |deal for social media

Discover the facts about paper

www. hwosides.info

Between 2005 and 2020, European forests

grew by 58,000km*. That is an area larger
than Switzerland!

To find out more inferesiing focls,
igh v -

90 % des in der europdischen Papierindustrie
verwendeten Wassers'wird in-guter Qualitat
in'die Umwelt zuriickgefiihrt."

= ;
Filr wailers Faslen Sesuchan Sis bite
e twaldes dnfo

82% av pappersforpackningarna atervinns

i Europa./Det ar det mest atervunna
forpackningsmaterialet i varlden!

Kiill:

Far mer fokta, besdk
nardics twosides infa
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Le foreste europee, che forniscono legno per

la fabbricazione di prodotti di carta, crescono
ogni giorno di 1.500 campi da calcio!

Al

P scapring ol pil intarsssan visla
ft.twosides infn

-
5
65 % dés Francais ne fontpas attention'atxs
‘publicites quis’affichentsurleurs ecrans.

|

Cécsuvrsz la pe-smronce snvienremsnialke
2 sapinr s bwssides info

rden durch'
nline-Aktivitat,

Direktwerbung'zu

wie den Besuch einer Websife oder einem)
Online-Kauf bewegt.

Filr wailers Faslen Sesuchan Sis bite
e twaldes dnfo




Can Be Personalised For Members And Supporters

TWO SIDES

Zwischen 2005 und 2020 wuchsen
die Walder Europas um-eine Flache von

. Tryck och Popper—
Muyter och Fakta

58.000 km? - eine Flache, die grofier
ist als die Schweiz.
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The Story of Print and Paper Video

TWO SIDES

 The Story of tree to printed product/packaging

« Can be used by the industry and adapted for

p Story stakeholders

www.lovepaper.org

e of papee

Digital communications
\ are befter for the planet

P Pl 0 r02/216

Two Sides 2026


https://youtu.be/MXgojZwr_YQ?si=3mPr7-URvX8iUlAH
https://youtu.be/MXgojZwr_YQ?si=3mPr7-URvX8iUlAH
https://youtu.be/MXgojZwr_YQ?si=3mPr7-URvX8iUlAH
https://youtu.be/MXgojZwr_YQ?si=3mPr7-URvX8iUlAH

Resource Updates 2026

Two Sides key materials to be updated Spring 2026

« Myths & Facts Booklet

 Packaging Facts Booklet
* Fact Sheets

* Insight Sheets

« Social Media Graphics

Available in more languages

The recyeling rate for paper and cardboard
packaging in the EU is 85% (58 %-globally).

I fived oat roanre mr'\'“%ﬂnr' o,
wlsll weoow. tevosices_ir

Two Sides 2026

Deforesialion & the permanent conversion of forest fo ofhor kind uses such os ogricultue, pasture, setilemaents,

Tong-fem lo:

“The True Global Enginee OF Forest Less

Tha primary causa of deforaiation ond hobita dasiucion
Globaly, arund

Tha proiem is ofen mosm sevar in oreos close o chis,
roods, and rhars, whara acoass 1o forests s aasior. Yol
avan remota ragions, once taughl fo ba untouchad are

80% of deforastofon is due fo ogricutiural production as.
forests ore clecred % make room for cattie, paim of, soy
angd eher commochy crops. legal legging, Infrasmuciue:
denalopmant [buiding reads and houses! and mining hove

signficant in the three mojor forest basins of the Amaron
[Souh Americal, Congo Cantral Aical and Southeast hu

primory sorest loss afier the mid-2010s, olowing ml\mm
and corporaia “ne-dalorestfion” pledgas.

In Seuth Ameries, whers ratural forsts cecugy tha mast
lond oreq compared e other cominans, roks of
deforestation wory from ore Amazon coury fo cnother,
maxdy because the facors that drve this process also vary
across the region. In Brozil, for insfence, most Coarng &
carriad ouf by lerge and madium-scele ronchas fo craole

ogricyhus i relofvely mons widespraad in ofhar counfries

Primany causes of deforestation are:

fuel, timber and fumniture

t

() o4n ey netess 1 @twsteuk
| veass Feo () @mwestestn.
) euneagiweskue || oo o etk &

under pressure The presencs of voable
resourcas such o5 mahagony and gald afracts loggars
and miners, wosing fo signidcant forest dagradation.”

O lep of humon adiity, dimale charga is compounding
the domage. Mere fraguent ond inferse wildfirs,
prolonged droughts und pest gutbrecks ore laoving

wlm_ ond bork beefles have fradiiionaly been ameng
the mein nafurel hreats, recont hachwaves combired with
drought
forested omas *

Howear, confrary fo comman percegtion, paper & not af
the hear of deforestorion. Insteod, paper fypiolly comes
fram msponsibly managed forests, plantarions o recycled
moterias. The vast majorty fover 0% of the European
[papor industy's wood fbra criginales Trom within Europa.
To be assurad wood is sustoinbly soursd, the paper
incusiry strongly rebies on forest cerfifection, whes 73%
of woed and 90% of marke pulp mes from forest
manogement carified sources.

Eurapa's Farasts Are Growing, Not Shrinking
n Europa, o stary s encalroghg. Famsts caver oround
A% of

and volere, Curanty, the fofdl voum s approxmately
28 billon m? and s growing by arund 612 milion m* every
year. This is a net annval grewth of more fan 2% once
s

natural foresss omourt for cver D% of Europa's Forast
area, plarfations onother 3% and cld grawth forests for
obout 2% ¢
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Paper Packaging
The Natural Choice

Frird, Paper and
Paper Pockoging

Print and Paper
Myths & Facts

Frird, Paper and
Paper Pockoging







|

2026 - New Websites and Communication Platforms

TWO SIDES

Two Sides objective is to deliver regionally relevant messages

ABOUT MYTHS & FACTS RESCLRCES NEWS & MEDLA CONTACT US

Current Europe communications are based upon:
6 Two Sides Websites — English, French, German, ltalian, Nordics, Portuguese
3 Love Paper Websites — English, German, Italian

Regional Social Media activity

Locally translated materials

We can work smarter and more efficiently in a digital Al world

New Fresh Website and Communications Platform for both Two Sides, (B2B),
and Love Paper, (B2C) by June 2026

Delivering regional content in German, Austrian German, Czech, French,
Finnish, ltalian, Norwegian, Polish, Portuguese, Spanish, Swedish —

Two Sides 2026



Campaign Update

 Europe version published twice a year in Two Sides
English & German EUropean.Campaigh Update

TWO SIDES

/

European Results Jan - Jun 2025 le:n'lTn’ZdJ; European Key Findings:

* 4-page A4

Two Sides Europe
0. The Two Environmental Perceptions
23 CEETNNE@  fioows
M M . ‘Welcome fo the European Campaign Update, fo Inform sumers in 17

e Hiahliaht kev results from cambpaians: ourvload mmbers and ikapelirs f oo ol weamiive  OiGkolnmmars st 254l i
. and ochlevements acrass the Two Sides, Love Paper and on consumers’ Rpe that the
Anti-Greanwash compaigns, 850 Totdl Greenwash Casa Wins @ h:::ww;m pup-r:vxd?a:f-p

The latest global Two Sides Trend Tracker survey, published to understand

in June, explores changing consumer prefarances, ons, and
i G ree n WG s h perceptions, and atfitudes fowards print, paper and 48,000 m@ Hbased Media Habils

paper-based packaging, foecusing on consumers’

emvironmental perceptions, reading habits, packaging 58% of consumers  58% of consumers
preferencas and offitudes towards fissue products. This he key findings 5% of consumers dont atiention bekieve children learn
° important survey, every 2 years, reveals both opportunities 230 E European prafer to read o znrh VA
Ove G pe r and challenges for tha industry; see page 3 for more pr-2025 books in print Kot dverts  printed ol
detail. defailed report
In Europe, Greanwashing confinuas with companies 70 m@ harge, in
M . making miskeading statements that moving to digital nedia graphics.  Packaging Preferences
) MO rketl n O CTIVITIeS is better for the erviranment than paper-basad pnd Tracker
communications, or that paper packaging destroys forasts findings and Paper-basad packaging is the
and ends up in landfill. Messages sucdh as "Go green, go 1,770 praferrad packaging matenia
paperiess” ara miskeading and highly darmaging fo our Newapapers And Magarines d like fo for 9 out of 15 atiributes, with
industry. Two Sides adlively engages businesses, brands creess 53% of consumers choosing it as
and erganisations to stop making misleading messages better for the environment, and

1 m m H m around print, paper and paper packaging. XYLl Pecplaneached By Socid Madia [: =] 75%tor Eeig the mast
¢ Keeplng OU r e bers lnfor ed We confinue to work hard in felling the great o = compostabla/biodegradable
emvironmental story of print, paper and paperbased

packaging to consumers with more than 1,770 adverts e
placed in national newspapers and magazines 23,000 | L "

during January — June this year. Telling consumers the 2 3 3
sustainable story of our industry and its products mmain a lsh / Tac‘khng Mls,eadlng
critical focus of our work. Print, Paper and ® i : 1
‘ nicielll N N Anti-Print Messages!
‘You'll find more details about our results and activity from have a great I.OVE Across Europe, examples of brands/organisafions”
January to June over tha next few oS — e PAPE
" pag = n“;. e Tant Greenwashing are increasing, encouraging their custorners

to move online for cost purposas, or reduce paper packaging,
www.twasidesinfo  www.lorepaper.arg citing the environment as the reason and vilifying paper.

Our global Anfi-Greermwosh campaign is successful,
persuading more than 850 European organisations
(1,330 globally] fo date, fo remove misleading messages

HM Reven ue =T=‘I'0l kaank about print, poper and paper-based packaging. Two

www.twosides.info/campaign-update 2 Gusroms i

Sanfander, Volksbank, Hess Natur and more.

Greenwashing remains a sericus threat to our sacteor,

hessna tur & SG n ta nder which employs over 1,096,000 people in mere than 15,700

D COMPEGHISE SINCE 1978 businesses in Europe.

If you see Greenwashing, pleasa report it to us at:
greenwash@twosides.info
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The Page

‘Micro-mag’ published 3 times a year

» Content covering the effectiveness and
sustainability of print media and packaging

* Facts, Information, News and Innovation
* Members can use content
* Printed copies available on request

Subscribe: fwosides.info/the-page

08 | TWO SIDESINFO

PRINT IN 2026 WHA
FOR THE PAPER, F
WE ASKED so

SARAH LESTING tokeep reminding everyone
DIRECTOR OF WAN IFHA that print is s premium, high-
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Sustainability In The Community

TWO SIDES

« We want to hear about our members’ sustainable innovations, campaigns and stories.

« Member content can be promoted on the Two Sides website, and included as an item
within the Two Sides Newsletter. MUST be environmental news/sustainability initiatives.

« Please send news and pictures to enquiries@twosides.info with the subject:
For Sustainability In the Community

* If not already, please add us to your press and media lists.

« If you would like to receive our press releases, please let us know.

Two Sides 2026
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Sustainability In A

Time of Disruption
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Love Paper messages reach 230m+ European
consumers every year. Off the page and online

Over 2,500 Love Paper adverts — TR PLNERBET:
placed in Europe 2025 \

Lo més probable es que estés leyendo esto en una pantalla. De
hecho. probablemente hayas pasado mucho tiempo frente a
pantallas ultimamenta. (Todos lo hemos hechal Desde el
desplazamiento por kos mensajes en nuestras redes soiales
hasta la Uitima verificacion de tus cormeos antes de domir.

R En este mundo acelerado de informacion instantanea y
comunicacion constanta. e concepto de ‘desconectar parecs
casi impasible. Sin embargo, cada vez mas personas estan
haciendo un esfuerzo conscients pars reducir &l tiempa de
pantalla,

ando fue |3 Gltima vez que visitaste una biblioteca? Lee 5
s para amar las bibliotecas, En el blog de Love Paper,
Enlace en ks bio,

iDescubre historias increfbies sobre [ huella ambiental del papell

Consejo del dia

S———

Love Paper Brasil

11 October 2024 - @ Love Paper == ||
Para comemorar o dia nacional da leftura e dia das criangas, Love Paper disponibilizou diversas 13 March at 12200 - @
atividades infantis para comemorar e garantir momentes inesquecivels e de muita alegria em : o o o : ;
famlia Sapevi che noi italiani siamo tra i migliori in Europa per il riciclo della carta e del cartone! Oltre

'80% degli imballaggi in carta viene ri

raccolte pid di 3,6 milioni di tonnellate di carta e cartone ed il Sud Italia sta recuperando il gap con

- = | ¥ Lembre-se! £ crucial encontrar um equilibrio entre materials impressos e digitals, considerando os il Nord grazie @ campagne di sensibilizzazione. Sempre pil italiani scelgono carta riciclata o

mEps UL TIMASNOTICIAS =ese 1 = E ;__.' pontos fortes e fracos de cada um. Dado que a Impressao oferece vantagens distintas em termos certificata FSC o PEFC. C'& maggiore attenzione agli imballaggi sostenibili... See more
e 0 concentr... See more

ato. Ti diamo gualche dato: negli ultimi anni sono state

Faca download em hitps://lovepaperorg.br/temas-especiais/#dia-das-criancas

|

|

|

|

|

|

Ministro salva boy  [mrmmemmed e ! ! ) - " |
Lnistro salva motoboy _ T iy : See transiation Did you know that we Italians are among the best in Europe for recycling paper and [‘

e (1 TIMASNUTH JAS de dl![lUI‘ 4 CPI da Covid-19 B‘ Sepiniy. . b cardboard! More than 80% of paper packaging is recycled. We give you some data: in recent

| ‘ I L e 5 years more than 3.6 millien tonnes of paper and cardboard have been collected and Southern |
| CRE garante yaga l |
|

|

|

4 e L 5 2= 2t ) k. : o Italy is making up the gap with the Morth thanks to awareness campaigns. More and more
{ mo (,.: .;im ".j: i g iy : = v E 4 | Italians are choosing recycled paper or FSC or PEFC certified. Greater attention is paid to
| vitdria fora sustainable packaging. We ltalians ha... See more

E crucial equilibrar materiais
impressos e digitais ™
prendizagem! .
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Love Paper Website

Consumer friendly information for people who see adverts/social media posts and want more
information.

Provides links to Two Sides website for ‘deeper dive’

Regional sites in:
Europe (Multi-Languages): https://lovepaper.org/

Brazil: https.//lovepaper.org.br/

Latin America: hitps://al.lovepaper.org/

United States: https://lovepaperna.org/



https://lovepaper.org/
https://lovepaper.org.br/
https://al.lovepaper.org/
https://lovepaperna.org/

Love Paper can be used by our industry
to tell the story of their products

®
LOVES
PAPER

N

E PAPER AND ANTALIS SHARE
JMMON LOVE OF PAPER

Just ask Antalis
" e
.‘ / X
=T i -

] 3 W I.OVE

AL @K uplo G

W@ i werwlevepaper.org £a pa]gn ran b’_,lpap-e advocacy greup Two Sides, that informs consumers of the positive stories about peint, paper and paper

't e e ara a come gerwnely sustainabie. The paper indust pane, i am

& have Been a proud and suppective member of Tvsn Sides Tar many years.
@ Dupla ternatlonal I.td
Printing service

SUSTAINABILITY

Discover new oportunities with
flexible and sustainable paper
and card packaging.

Brything about papes romllsermr\:nmeu] credentials to i Isabllty mpwmemlwe-l I'rg Ieamluard enhance creativity.
't i tcan e of them.

o S ) da

APER LOVES TREES PAPER POWER PAPER REVOLUTION

SHARING SOME LOVE... DISCOVER OUR ANIMATED VIDEQS!

Stand out. Make a difference
with on demand digital packaging.

ANTALIS LOVES PAPER. ANTALIS SUPPORTS LOYEPAPER.ORG SHARE THE LOVE. CELEBRATE THE PAPER POWER!



With Love Paper, Brands can now tell the sustainable

story of their paper use

e i = S S S B S
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EBOUT MYTHS & FACTS RESOURCES KEWS & MEDLS COMTACT LS
T SIDES

LOVE PAPER LOGO IN USE

Lovw Popar b gt exempin geomeing s suksinshis o oot it of print, poger erd poper pockoging

Argos BBC Good Food CoMon Trodars Sairsburys
Poper Véop Poper Wops, Cotlogues Promotionol Mofing Envolopes
Ahtailings

-

Plonoer Fopor Oiiver Bonas
ool

L

Popier Grabam & Green
Colclogos
"

ki)

l g :Q‘." N ‘:

Cofolegue

Mt Vodvet Rois Spoco MK
Cotalegue Cotolegue Brochune Fopor Wrap
—_— —

www.twosides.info/love-paper-logo-in-use

coviD-19 EMERGENCY APPEAL

Brighter futures
start with you
This Christmas, help to

ive children with a learning

g
disability the support they
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Facebook,comeencap
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PAPER 4

WEEK

3rd - 7th Feb 2025

lovepaper.info/lovepaperweek




LEIPA Group + Follow
l‘wa 4,388 followers
1d- @

@reachprint

@ At LEIPA, we don't just work with paper — we LOVE PAPER! That's why we're
proud to support Love Paper Week in collaboration with Two Sides UK. ...more

you love print?' @0

#lovePaperWeek #Paper #PrintMatters #Sustainable #LovePaper
#ReachPrintingServices

*

| LIKE PRINT BECAUSE THE
BATTERY DOESN'T RUN OUT

| LIKE PRINT BECAUSE THE

- WIFI SIGNAL DOES DROP OUT
| LIKE PRINT BECAUSE |
| LOVE PRINTED PAPER READ THINGS | WOULDN'T
BECAUSE IT'S TANGIBLE, OTHERWISE COME ACROSS

HAS TACTILE QUALITY
AND GIVES ME A MORE
IMMERSIVE EXPERIENCE
WHILE HOLDING AND
READING IT.

BONNEE MCCLENEGNEN, PRODUCTION MANAGER

MIEIGATL BTN,
DEPEITY MO & COMMERCIMAL DRECTDR

APER BECAUSE IT'S A
l'a‘th;"l'iﬂpﬂlmi CHOICE, WHETHER
1T BE YOUR LOCAL NEWSPAPER
PRINTED WITH RESPONSIBLY
SOURCED NEWSPRINT, OR THE
PAPER PACKAGING WHICH A
DELIVERY ARRIVES IN. PAPER

CAN BE RECYCLED AND USED
AGAIN WHICH IS KINDER TOT HE
ENVIRONMENT.

MICHAEL SOV, o
HEPUITY ARD & COMMISICIAL DIFFETOR

5:14 PM - Feb 5, 2025 - 22 Views
Q 132 Q2 N

n Navigator Paper
P

e Wesk, 8 T Siches UK itustive sk sms b colectresty champion
ustanability and show why it's such a sstainable, effective, and
it

53, take this chance to swipe and discover some frel-good pager facts

IITJ’SAI\!IT]EEI:EII[ISTAINABLE '5?325\ WEEK

TS LOVE

3rd - 7th Feb 2025

THAN YOU THINK. ovepaporinfo/lovepaporwesk PAPER

0 Reach Printing Services Limited

As part of Love Paper week, we asked the Reach Printing team "Why do

[»

_, FEPE X
T
FEPE 323 followers

2d « Edited -

It's Love Paper Week! W

We are proud to support the Love Paper Campaign, an initiative led by Two Sides
Morth America, promoting the attractiveness and sustainability of print, paper and

paper packaging.
Why does this matter?

Paper is one of the most recycled products in the world and epitomises the circular
economy model of make, use, recycle and reuse.

In an era where sustainability is a key factor in business and consumer decisions,
Love Paper helps raise awareness about paper's environmental benefits, debunks

common myths, and promotes informed choices.

This dedicated week is an opportunity for the industry to come together and
champion paper and sustainability.

=} Will you join the campaign? Let us know in the comments!

#LovePaper #Sustainability #Circulareconomy #Paperbasedsclutions




, BPIF Cartons

@BP

Wrapping up #Lo

With an 84% recycling

We continue to champion cartonboard as the future of packaging!

G Graham Taylos
m s @

L2 eeaperivock!

# Faper comes from woor
renewable mater

rved up yor ma

wood, a natural and
ble material.

rate in Europe, #c

a ratural and

ners a mere actile and memcrable experience.

Goldie Matan Lucy Jamesan
Agency Rachel Betls Voyage
Gioup Ward Recycling Tracy

+ Follow

(xd]

l by celebrating fibre-based packaging!
d is leading the way in

The manth gets off to a brilliant start with a brand new, five-day campaign from our
od friends at Twio Sides UK: Love Paper % 9 %

February gives us Vialentine's Day, so what better reason to persuade everyone in the
industry to share their passion for this flexible, sustainable and pewerful medium?

We are more than happy to support the first year of Love Paper - it's a match made in
heaven & https://inkd.in/gplzGimp

Paper is based on
wood, a natural and
. material.

tFoions National Book Tokens

W It's @lov

Loughberough University Print, Post & Lo... @LboroPrint.
Veek! @ WP siovePaperWeek

PAPER

@ fedrigani_uk « Faliow

@ fedrigani_uk We # Paperl

Paper iz one of the most sustainable matenals out there, Maoe
from renewable wood and one of the most recycled products in
the world, it perectly embodies the circular economy medel—
make, ple, and rew &

Farests in Furnpe are thriving, covering 40% of the continent and
qrowing in bath size and health = 1o respansible forest
management, paper praduction doesn't just protect the
environment—it helps it growl 2

Adaitionally, in Europe. paper packaging is leading the way in
sustanability, with & recyding rate of 84%. It also uses a high
amount of recycled material in production, making it one of the
mast eco-friendly aptions for packaging. €

Let's celebrate paper for its natural, renewable cycle and its vital
rale in creating a mare sustainable futurel & W

blepackaging #recycling #eirculareconomy
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Liked by paperartistenllective and 48 others
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It's #lovePaperWeek!

Paper plays 3 vital role in learning and development.

A study imvobang millians of high schoal students in 36 countries found that the
who use computers heavily at school “do a lot worse in most leaming cutcomes,
even after accounting for social background and student demographics®

Spread the word 9
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EMBALLAGES

“Greenwashing is the practice of making an unsubstantiated or mi ing

Paper Is one of the most recycled preducts In the world and Is the natural
suppaort of creativity.

Since 2018, all standard Mational Book Tokens gift cards and packaging are
printed in the UK on FSC-certified board
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rr Campagne = Love Paper =

La campagne = Love Paper = de Two Sides UK est
l'occasion de rappeler les atouts du papier / carton pour
Femballage :

B Ressource naturelle et recyclable,

B Matériau parmi les plus recyckés dans le monde (79%
en Europe en 2023,

B support léger, flexible, résistant,

LGR Packaging produit des emballages imprimes en
carton compact &t en carton ondule; 2insi gue des
notices papier.

Pour en savoir plus sur e potentiel du pay
le packaging et les applications possibles,
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Love Paper Week

A global initiative for the industry to collectively
champion paper, sustainability and attractiveness,
to consumers and business.

Along with the assets and resources made available
last year, there will be NEW additions including:

« New social media package

* New virtual backgrounds

« New email footers \
» Social Media competition LOVE w E E K
We encourage all members, industry associations PAPER 2nd - 6th Feb 2026

and publishers to support and promote Love Paper www.lovepaper.org
Week

Two Sides 2026



Love Paper Week 2026

* Love Paper Week logo (branding)
« 15x virtual backgrounds
* 12x email footers

« Social media package
(visual assets with supporting text and links)

Download them here: lovepaper.org/lovepaperweek

A\ Because
LOVE WEEK every great
PAPER story begins

www. lovepaper.org

Two Sides 2026


https://www.lovepaper.org/lovepaperweek

HOME PAPER FACT FILE PAPER CHAIN
[0 Name ~ Modified @ ~ Meodified By ~ File size ~
LPW26 - Czech Republic Materials <4 December 16, 2...  Josh Birch 5 items
LPW26 - English Materials <4 December 16, 2...  Josh Birch 5 items
LPW26 - French Materials h December 16, 2...  Josh Birch 5 items
LPW26 - German Materials h December 16, 2...  Josh Birch 5 items
Love Paper Week 2026 25 LPW26 - Italian Materials L December 16, 2...  losh Birch 5 items
Love Paper is a global initiative for the industry to collectively champion paper and sustainability to
consumers and businesses. 28 LPW26 - Mordic Materials -4 December 16, 2...  losh Birch 2 items
Even in today's digital world, paper remains unique in its ability to touch our lives. Paper is renewable,
recyclable and the natural support of new ideas and creativity. There are many misconceptions relating to . . - ) )
paper, print and paper packaging. 35% of European consumers believe that paper and paper packaging are 22 LPW26 - South American Materials & December 16, 2...  Josh Birch 2 items
bad for the environment! and only 25% believe the paper recycling rate exceeds 60%', when in fact it's 75%2,
the highest of any material in Europe.

Running from the 2nd - &th February, we encourage all printers, paper merchants, packaging manufacturers
and all those who operate within the sector to support Love Paper week and use the materials available to
inform their clients, customers and consumers more widely, why paper is such a sustainable, effective and i Download
aftractive medium.,
WEEK ITs & Greg Selfe > Love Paper » Love Paper Week > LPW26 ( LPW26 - English Materials &
muwm | LOWIE
PAPER
WEER B Name - Modified © ~ Maodified By ~ File size -
2= -6¢""FED 2028
25 LPW26-Email-Footers b4 December 16, 2...  Josh Birch 12 items
How To Support Love Paper Week
— r - .
Get involved and support Love Paper Week by using the branded marketing communications and resources. Fill — LPW26-Web-Banners & December 1 6, 2. Josh Birch g Items
in the form below to download the Love Paper 2026 logos, virtual backgrounds, email footers, web banners
and a social media package with content to post out every day during Love Paper Week. . ) )
LPW26-Zoom-Backgrounds & December 16, 2...  Josh Birch 16 items
Full Name *
LPW26 Social Media Packagezip 4 December 18, 2...  Chloe Welham 444 MB
Email *
e LPW26E-Logos.zip b4 Mowvember 10, 2...  Josh Birch 0.98 MB
Company *
Submit




Love Paper Week

We ask you to please get involved and
support Love Paper Week by using these
marketing communications and resources
on your social media, emails and online
calls, to help inform consumers on why
paper is a sustainable, effective and

attractive medium. Spread the word!

If you have any questions about Love Paper
Week or the assets available, let us know.

lovepaper.org/lovepaperweek W 75?20K25

«1 ' Jovepaper.info/lovepaperweek
e, "
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vl
"
Y

Two Sides 2026


https://lovepaper.org/lovepaperweek/




|

Meeting Groups

TWO SIDES

We have two meeting groups:
« Sustainability Steering Group
« Marketing Steering Group

We welcome members of Two Sides to nominate a representative from their company to be
part of one or both groups.

These virtual meetings are held twice a year: March/April and October/November.

Help in steering Two Sides to create new resources and communicating messages on
relevant topics.




Membership

TWO SIDES

T The industry needs to support the campaign

impressions ‘

[ 4
At Two Sides we have one goal - |
fo ensure that print remains one of the
‘.
most powerful and sustainable forms h 4
icati S p— — Tiva Sdus ackively engoge: i Tound fo be usging The Liwve Paper campaign kells milions of people every yeor aboul the " @
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=== Imagine
s st | - the power of print

* Biper odics ond support

At Two Sides we have one goal - |
to ensure that print remains one of 1
the most powerful and sustainable

forms of communication for
generations to come.

I
Print, Paper 4s |\ 5
& Paper Packaging ==

4 3 o~ 5
What a great, sustainable idea . 4 | )
I
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Membership https://www.twosides.info/become-a-member

TWO SIDES

Member Benefits

J License to use the Two Sides and Love Paper branding and logo.

. Facts, primary research and information on the effectiveness and sustainability of print, paper and paper packaging.
J Co-branding of all Two Sides resources, including our popular Myths and Facts booklet.

J Regular E-news and Campaign Updates with key results and successes.

J The Page, an inspiring pro-print magazine published 3 times per year.

J Events and networking opportunities, including our Power of Print seminar.

. Expert advice and guidance.

. Promoted as a key partner in Two Sides communications; Press, social media and on our website.

. Training and support for your staff.

. Use of Two Sides speakers at your events

We rely on Industry support!

Two Sides 2026
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www.twosides.info www.lovepaper.org
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For any further questioﬁ, please email:
enquiries@twosides.info

Jonathan Tame
‘Managing Director
~ jonathan@twosides.info


mailto:enquiries@twosides.info
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