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Agenda

GMT London

9.30 Welcome
9.30 – 9.35 Introduction
9.35 – 9.55 Two Sides Campaign Update
9.55 – 10.35 Sustainability In A Time of Disruption

Trewin Restorick, Sizzle
10.35 – 10.50 Love Paper Week 2026
10.50 – 11.00 Questions

Jonathan Tame, Managing Director  Jonathan@twosides.info 

mailto:Jonathan@twosides.info
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Housekeeping

Please ask questions throughout
We will have 15 minutes at the end of the session 
We will follow up on all questions we haven’t been able to answer live 
Use the thumbs-up to up-vote your favourite questions

Please don’t put your questions in the chat function. 
But feel free to put any other comments in this section or post any 
ideas you might have!  

This session is being recorded. 
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About Two Sides

Members include;
Industry associations, paper manufactures and distributors, printers, mailing houses, postal 
operators, envelope manufacturers, packaging convertors, OEMS (like, Canon, HP, Xerox)…

Founded in 2008, Two Sides is a 
global not-for-profit, membership 
organisation promoting the unique 
sustainable and attractive attributes 
of print, paper and paper-based 
packaging.

600 members globally
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European 
Findings

© Two Sides Ltd 2025 Two Sides Trend Tracker Report, April 2025



Reading Habits
Understanding consumer preferences towards 
reading, advertising and digital 
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I think children and 
students learn more 

when reading 
printed, rather than 
digital, books and 
course materials

58% 48%
I am concerned

that the overuse of 
electronic devices 

could be damaging to 
my health (eye strain, 

sleep deprivation, 
headaches)

I am increasingly 
concerned that my 

personal information 
held electronically
is at risk of being 
hacked, stolen,

lost or damaged

57%
I spend too much 
time on electronic 

devices

50%

Preferences and Attitudes towards Reading in Print vs Digital
To what extent do you agree with the following statements: 

Two Sides Trend Tracker Report, April 2025© Two Sides Ltd 2025
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Preferences and Attitudes towards Reading, News and Digital
To what extent do you agree with the following statements: 

Two Sides Trend Tracker Report, April 2025© Two Sides Ltd 2025
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49%
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50%

33%

48%

57%
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0% 10% 20% 30% 40% 50% 60%

I spend too much time on electronic devices

I suffer from a digital overload

I am concerned that the overuse of electronic devices could be
damaging to my health (eyestrain, sleep deprivation, headaches)

I am increasingly concerned that my personal information held
electronically is at risk of being hacked, stolen, lost or damaged

I think children and students learn more when reading printed,
rather than digital, books and course materials

Agree or Strongly Agree 2025 Agree or Strongly Agree 2023 Agree or Strongly Agree 2021

Comparing 
The Trends
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Agree they don’t 
pay attention to 
adverts online - 

compared to 42% 
who don’t pay 

attention to adverts 
received in the post

58% 64%
Of consumers say 

they are either more 
likely to act when 

they see printed or 
mailed ads or are 

neutral on the issue

Do their best to 
block or avoid 
online adverts

49%
Of consumers say 

they trust marketing 
adverts in print 
(Direct mail & 

Newspapers) more 
than adverts online, 

or are neutral on 
the issue

66%

Two Sides Trend Tracker Report, April 2025© Two Sides Ltd 2025

Preferences and Attitudes towards Advertising
To what extent do you agree with the following statements: 
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Preferences and Attitudes towards Billing & Statements
To what extent do you agree with the following statements: 

65%
Believe should not 
be charged more 

for choosing a 
paper bill or 
statement

Find paper bills 
and statements, 

rather than digital, 
better for record 

keeping

47%
Should have the 

right to choose how 
they receive 

communications, 
printed or digital, 

from financial 
orgnasiations

76%
Believe service 

providers are trying 
to save costs rather 
than environment 

by switching to 
digital

56%
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74%

47%
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33%

47%
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Consumers should have the right to choose how they
receive communications (printed or electronically

 from financial organisations and service providers

Government, banks and other organisations want to
persuade me to “Go Paperless” (even though it’s not

“Paperless” because I regularly have to print out
documents at home if I want a hard copy)

I should not be charged more for choosing a paper bill
or statement

I would consider switching to an alternative provider
if my current one forced me to go paperless

I find paper bills and statements, rather than electronic
bills and statements, better for record keeping

When a service provider wants to switch me from paper to
electronic bills and statements, and they say it is better for
the environment, I know they are really trying to save costs

Agree or Strongly Agree 2025 Agree or Strongly Agree 2023 Agree or Strongly Agree 2021

Preferences and Attitudes towards Billing & Statements
To what extent do you agree with the following statements: 

Two Sides Trend Tracker Report, April 2025© Two Sides Ltd 2025

Comparing 
The Trends
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Which types of advertising media do you find most trustworthy
when it comes to offers with price information?

47% 45%
40%

36% 33% 30%
24% 22%

0%
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15%

20%

25%

30%

35%

40%

45%

50%

Printed leaflets TV advertising Print adverts in
newspapers &

magazines

Audio/radio
advertising

Outdoor advertising Email marketing Social media Digital banners

Rated Most Trustworthy (4 & 5)
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Environmental Perceptions
Understanding consumer attitudes towards media 
and the environment
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What do you believe has been happening to the size
of European forest area since the year 2000? 

Two Sides Trend Tracker Report, April 2025© Two Sides Ltd 2025
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EU Consumers who believe European Forests are growing

Comparing 
The Trends

Between 2005 & 2020, European forests grew by over 58,000 km2
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When thinking about the following products,
what percentage do you think is recycled in Europe?

Two Sides Trend Tracker Report, April 2025© Two Sides Ltd 2025
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EU consumers who believe European Paper Recycling Rate is above 60%

Comparing 
The Trends

European Recycling Rate 79% for paper and 83% for paper packaging
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• Consumer perceptions of paper-based products are 
improving, but misconceptions remain

• Consumers still believe European forests are 
shrinking and do not fully understand our high 
recycling rate

• The industry must share clear, facts-based 
messages to challenge digital-only myths and that 
paper-packaging and paper products are the 
natural sustainable choice

• Two Sides and Love Paper remain essential to this 
mission, helping to inform, inspire and educate

Conclusions
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Report published June 2025
 4-page Key headline summary publicly available in 

English, French, German and Italian

 16-page Executive report, English, exclusively for members
(or for purchase @ €849)

 Detailed PowerPoint report exclusively for members

 Social media graphics exclusively for members

https://twosides.info/trend-tracker-2025

Trend Tracker Resources 16-page 
Executive report

4-page 
Headline summary

Marketing - Social media graphics PowerPoint Slides

https://twosides.info/trend-tracker-2025
https://twosides.info/trend-tracker-2025
https://twosides.info/trend-tracker-2025
https://twosides.info/trend-tracker-2025
https://twosides.info/trend-tracker-2025
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Tackling
Greenwash

Educating 
Consumers

Facts, 
Resources & 
Information

Two Sides Focus
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Anti-Greenwash Campaign
Tackling negative statements about

paper and paper packaging
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This Is Greenwashing
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Natwest Greenwash November 2025

20 million 
customers

“Following up on our previous conversation, I can confirm 
that the message you highlighted has now been removed 
from the website”.

Judit Háda-Shaw 
Nature Manager | NatWest Group 



About Two Sides

Trainline Greenwash Removed September 2025

"Sustainable travel

Less paper makes for a greener environment" 
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Resource to educate Brands and Marketeers on why they 
should not greenwash, covering;

 Papers environmental credentials

 The impact of digital

 The right to choose 

 Advertising regulations

Two Sides and the industry should use this proactively – 
Send to Sustainability Managers of industry associations 
and brands – Share with the industry to use, particularly 
Mail providers

Published in English, German, French and Italian

Increased Brand Engagement to Prevent Greenwash
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greenwash@twosides.info
If you see Greenwash - report it!

mailto:greenwash@twosides.info?subject=Greenwash
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Member Resources
Information, tools and events

 available to our members



Myths & Facts Booklet

Marketing Materials And Tools

Packaging Facts Booklet



1. Paper Packaging, The Natural Choice

2. Paper Bags, The Natural Choice

3. Paper Production and Sustainable Forests

4. Paper Recovery & Recycling

5. Forest Benefits and Biodiversity

6. Renewable Energy & Carbon Footprint

7. Paper From Alternative Fibres

8. Paper’s Water Footprint

9. Greenwash 

10. What’s More Hygienic; Hand Dryers or 
Paper Towels

Fact Sheets



Factographics And Mini Videos 
• 20+ Factographics on the sustainability 

and attractiveness of paper, print media 
and paper packaging. 

• 20 Mini Videos

• Ideal for social media
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Can Be Personalised For Members And Supporters
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The Story of Print and Paper Video

• The Story of tree to printed product/packaging

• Can be used by the industry and adapted for 
stakeholders

https://youtu.be/MXgojZwr_YQ?si=3mPr7-URvX8iUlAH

https://youtu.be/MXgojZwr_YQ?si=3mPr7-URvX8iUlAH
https://youtu.be/MXgojZwr_YQ?si=3mPr7-URvX8iUlAH
https://youtu.be/MXgojZwr_YQ?si=3mPr7-URvX8iUlAH
https://youtu.be/MXgojZwr_YQ?si=3mPr7-URvX8iUlAH
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Resource Updates 2026

Two Sides key materials to be updated Spring 2026
• Myths & Facts Booklet

• Packaging Facts Booklet

• Fact Sheets

• Insight Sheets

• Social Media Graphics

• Available in more languages
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Communications
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2026 - New Websites and Communication Platforms 

 Two Sides objective is to deliver regionally relevant messages

 Current Europe communications are based upon:

 6 Two Sides Websites – English, French, German, Italian, Nordics, Portuguese

 3 Love Paper Websites – English, German, Italian

 Regional Social Media activity

 Locally translated materials 

 We can work smarter and more efficiently in a digital AI world

 New Fresh Website and Communications Platform for both Two Sides, (B2B), 
and Love Paper, (B2C) by June 2026 

 Delivering regional content in German, Austrian German, Czech, French, 
Finnish, Italian, Norwegian, Polish, Portuguese, Spanish, Swedish 
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Campaign Update
• Europe version published twice a year in 

English & German

• 4-page A4

• Highlight key results from campaigns:

• Greenwash 

• Love Paper 

• Marketing activities

• Keeping our members informed

www.twosides.info/campaign-update

https://www.twosides.info/campaign-update/
https://www.twosides.info/campaign-update/
https://www.twosides.info/campaign-update/
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The Page

‘Micro-mag’ published 3 times a year

 Content covering the effectiveness and 
sustainability of print media and packaging

 Facts, Information, News and Innovation

 Members can use content

 Printed copies available on request

Subscribe: twosides.info/the-page   

http://www.bit.ly/the-page
http://www.bit.ly/the-page
http://www.bit.ly/the-page
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Sustainability In The Community
• We want to hear about our members’ sustainable innovations, campaigns and stories.

• Member content can be promoted on the Two Sides website, and included as an item 
within the Two Sides Newsletter. MUST be environmental news/sustainability initiatives. 

• Please send news and pictures to enquiries@twosides.info with the subject: 
For Sustainability In the Community

• If not already, please add us to your press and media lists.

• If you would like to receive our press releases, please let us know. 

mailto:enquiries@twosides.info
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Improving public perceptions of paper
and paper-based packaging



Sustainability In A 
Time of Disruption
Trewin Restorick, Sizzle
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Improving public perceptions of paper
and paper-based packaging



Love Paper messages reach 230m+ European 
consumers every year. Off the page and online
Over 2,500 Love Paper adverts 
placed in Europe 2025



Regional sites in:
Europe (Multi-Languages): https://lovepaper.org/

Brazil: https://lovepaper.org.br/

Latin America: https://al.lovepaper.org/ 

United States: https://lovepaperna.org/  

Love Paper Website
Consumer friendly information for people who see adverts/social media posts and want more 
information.

Provides links to Two Sides website for  ‘deeper dive’

https://lovepaper.org/
https://lovepaper.org.br/
https://al.lovepaper.org/
https://lovepaperna.org/


Love Paper can be used by our industry 
to tell the story of their products



With Love Paper, Brands can now tell the sustainable 
story of their paper use

www.twosides.info/love-paper-logo-in-use

https://www.twosides.info/love-paper-logo-in-use/
https://www.twosides.info/love-paper-logo-in-use/
https://www.twosides.info/love-paper-logo-in-use/
https://www.twosides.info/love-paper-logo-in-use/
https://www.twosides.info/love-paper-logo-in-use/
https://www.twosides.info/love-paper-logo-in-use/
https://www.twosides.info/love-paper-logo-in-use/
https://www.twosides.info/love-paper-logo-in-use/
https://www.twosides.info/love-paper-logo-in-use/
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Love Paper Week 2nd - 6th Feb 2026
A global initiative for the industry to collectively 
champion paper, sustainability and attractiveness, 
to consumers and business.

Along with the assets and resources made available 
last year, there will be NEW additions including:

• New social media package

• New virtual backgrounds

• New email footers

• Social Media competition

We encourage all members, industry associations 
and publishers to support and promote Love Paper 
Week



Two Sides 2026

Love Paper Week 2026 Resources
• Love Paper Week logo (branding)

• 15x virtual backgrounds

• 12x email footers

• Social media package
(visual assets with supporting text and links)

Download them here: lovepaper.org/lovepaperweek

https://www.lovepaper.org/lovepaperweek
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Love Paper Week

lovepaper.org/lovepaperweek 

We ask you to please get involved and 
support Love Paper Week by using these 
marketing communications and resources 
on your social media, emails and online 
calls, to help inform consumers on why 
paper is a sustainable, effective and 
attractive medium.

If you have any questions about Love Paper 
Week or the assets available, let us know.

https://lovepaper.org/lovepaperweek/
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Membership



Meeting Groups

We have two meeting groups:

• Sustainability Steering Group
• Marketing Steering Group

We welcome members of Two Sides to nominate a representative from their company to be 
part of one or both groups. 

These virtual meetings are held twice a year: March/April and October/November.

Help in steering Two Sides to create new resources and communicating messages on 
relevant topics.
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Membership

The industry needs to support the campaign
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Membership https://www.twosides.info/become-a-member 

We rely on Industry support!

Member Benefits

•  License to use the Two Sides and Love Paper branding and logo.

•  Facts, primary research and information on the effectiveness and sustainability of print, paper and paper packaging.

•  Co-branding of all Two Sides resources, including our popular Myths and Facts booklet.

•  Regular E-news and Campaign Updates with key results and successes.

•  The Page, an inspiring pro-print magazine published 3 times per year.

•  Events and networking opportunities, including our Power of Print seminar.

•  Expert advice and guidance.

•  Promoted as a key partner in Two Sides communications; Press, social media and on our website.

•  Training and support for your staff.

•  Use of Two Sides speakers at your events

https://www.twosides.info/become-a-member
https://www.twosides.info/become-a-member
https://www.twosides.info/become-a-member
https://www.twosides.info/become-a-member
https://www.twosides.info/become-a-member
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Questions?
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Thank you!
For any further questions, please email: 

enquiries@twosides.info

Jonathan Tame
Managing Director

jonathan@twosides.info

mailto:enquiries@twosides.info
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